
 
 

The Nation, Linguistic Pluralism and Youth Digital News Media  
Consumption in Morocco 

 
 
 

by Kelsey Chana Fish 
 
 
 

B.A. in Middle East Studies, May 2013, College of William & Mary 
 

A Thesis submitted to 
 
 
 

The Faculty of 
The Elliot School of International Affairs 
of The George Washington University 

in partial fulfillment of the requirements 
for the degree of Master of Global Communication 

 
 
 

August 31, 2016 
 
 
 

Thesis directed by 
 

William Youmans 
Assistant Professor of Media and Public Affairs 

 
 
 
 
 
 
 
 
 

 
 
 
 



 ii 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

© Copyright 2016 by Kelsey Chana Fish 
All rights reserved 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 



 iii 

Acknowledgments 

 Many people supported me through the process of completing this master’s thesis. 

I would like to thank Professor William Youmans for supervising this study and always 

delivering invaluable advice throughout this project. I would like to thank Professor Dina 

Khoury for serving as my second reader and providing important feedback. 

I would also like to thank the staff of Morocco World News for their support of 

this project, in particular Adnane Bennis for much-needed assistance arranging 

interviews and Youssef Igrouane for countless hours of help with translation. A big 

thanks also goes to Clara Espinosa Díaz for assistance with French translation, and Ali 

Hassan Ziani for his help transcribing and for teaching me so much Moroccan Arabic. 

I could not have done this without the love and support of my family and friends, 

who never seemed to grow tired of discussing my project during lengthy phone calls 

while I was in Morocco. 

 

 

 

 

 

 

 

 

 

 



 iv 

Abstract of Thesis 

The Nation, Linguistic Pluralism and Youth Digital News Media 
Consumption in Morocco 

 
With the rising rate of Internet penetration in Morocco, digital media, including social 

media, represent an increasingly important role in the spread of news in Moroccan 

society. In general, young Moroccans are the most digitally literate in the country and 

consume a wide range of online media. In the context of Morocco’s complex and plural 

linguistic landscape, language abilities and preferences add an additional layer to the 

study of the spread of digital media. This study uses a mixed methods approach involving 

a researcher-designed online survey of 193 Moroccans between the ages of 18 and 35 as 

well as 34 in-person semi-structured interviews with students attending four Moroccan 

universities in order to examine the news media consumption habits of young Moroccans, 

focusing on the intersection of language preferences, digital media choices and Moroccan 

nationhood. This study demonstrates that young Moroccans appear to possess a certain 

flexible news citizenship, allowing for a unified sense of the Moroccan nation despite 

linguistic differences. Overall, young Moroccans tend to rely on indigenous Moroccan 

digital news media outlets, such as Hespress, as well as foreign news sources, for daily 

news; both of these types of media are outside of the state- and party-run news media 

system, which includes the majority of television and radio channels and many print 

newspapers. While different language ideologies and their supporters do exist in 

Morocco, the “imagined community” of Morocco continues despite these linguistic 

distinctions. In contrast to concerns that new media will result in a fragmentation of the 

public sphere, the Moroccan case seems to show instead digital news media reinforcing 

an existing unified nation across linguistic difference. 
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Chapter 1: Introduction 

Background of the Study 

Benedict Anderson (1991) defines a nation as “an imagined political community – and 

imagined as both inherently limited and sovereign” and credits the creation of such 

imagined communities to what he terms “print capitalism” (6, 36). As Anderson argues, it 

is newspapers that help create and bring together far-reaching communities in the minds 

of their readers. Shared interest in events within a defined geographic area connects 

individuals across space and socioeconomic circumstance. In linguistically plural 

societies like Morocco, with the use of both Standard Arabic and French as the dominant 

media languages, the idea of Moroccan nationhood itself transcends differences in the 

language in which national news is consumed. 

Today, as print newspapers grow obsolete, digital news media expand the reach of 

the unifying effects of “print capitalism” further than previously thought possible. Those 

without the access to, or financial resources for, physical print newspapers can still 

consume digital news media through mobile phones and computers. New media 

technologies allow Moroccan diaspora communities to access the news information of 

their own national “imagined community” with no limitations imposed by geographic 

location. In Morocco’s linguistically plural context, the proliferation of digital news 

media also allows for increased diversity in the language choices available for 

consumers—not only is news available in Standard Arabic and French, but new projects 

allow Moroccans to access information in Moroccan Arabic Dialect and Morocco’s 

indigenous Amazigh languages. 
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This study uses a mixed methods approach to examine the news media 

consumption habits of young Moroccans, focusing on the intersection of language 

preference and digital media choices. With the rising rate of Internet penetration in 

Morocco, digital media, including social media, represent an increasingly important role 

in the spread of news in Moroccan society. In general, young Moroccans are the most 

digitally literate in the country and consume a wide range of online media. In the context 

of Morocco’s complex and plural linguistic landscape, language abilities and preferences 

add an additional layer to the study of the spread of digital media.  

Using research conducted in Morocco in the 1980s, Bentahila (1983) argues that 

Moroccan Arabic-French bilinguals use each language (Standard Arabic, Moroccan 

Arabic or French) for different roles in their daily lives and associate each language with 

different domains. Based on the extensive linguistic study carried out by Bentahila, it was 

expected that the young Moroccans surveyed and interviewed would indicate that they 

associate different types of news, such as international, national, sports and financial 

news, with specific languages. However, there were no significant correlations between 

news type and language choice. Instead, this study found that educated young Moroccans 

in 2016 do not seek out certain types of news in particular languages. Rather, they utilize 

the languages in their repertoire to access a variety of news sources regardless of news 

type.  

This study demonstrates that young Moroccans appear to possess a certain 

flexible news citizenship, allowing for a unified sense of the Moroccan nation despite 

linguistic differences. Overall, young Moroccans tend to rely on indigenous Moroccan 

digital news media outlets, such as Hespress, as well as foreign news sources, for daily 
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news; both of these types of media are outside of the state- and party-run news media 

system, which includes the majority of television and radio channels and many print 

newspapers. This study also establishes that there exists a huge generation gap in terms of 

news media consumption in Morocco, heavily influenced by generational differences in 

language education, literacy and technological skills. Young Moroccans have access to a 

wider and more diverse media environment than previous generations due to their 

increased exposure to a variety of languages, both in formal educational institutions and 

via the Internet. 

 

Morocco 

Morocco, a North African country located at the far western corner of the continent, has a 

population of 33.8 million.1 Morocco has coastlines on the Atlantic ocean to the west and 

borders Algeria to the east and Mauritania to the south. Its indigenous inhabitants are 

Imazighen, or Amazigh people (commonly referred to as “Berbers”). In 670 CE, the 

Islamic conquest of North Africa began, bringing with it the Arabic language and the 

religion of Islam to the Maghreb region. Today, the majority of Moroccans are of mixed 

Amazigh-Arab ancestry, although many Moroccans self-identify strictly as Arabs or 

Imazighen based on cultural identity and familial linguistic practices. 

French colonization of Morocco began at the start of the 20th century. The French 

protectorate in Morocco was officially established with the signing of the Treaty of Fez in 

1912. Morocco spent the next four and a half decades under French hegemony, with 

French officials controlling Morocco’s natural resources, agriculture, economy and 

                                                   
1 According to the September 2014 census 
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education system, among other domains. Spain also established a protectorate in 1912, 

controlling a small segment of northern Morocco, as well as a strip of land in the south 

and the entire territory of what is now known as Western Sahara. Both protectorates 

ended in 1956 and the Kingdom of Morocco was established as an independent state. 

 

Linguistic Situation and Policies 

The linguistic situation in Morocco is complex, with indigenous Amazigh languages, 

multiple varieties of Arabic, French and Spanish as former colonial languages and the 

emerging use of English all at play. 

Although discussions of Moroccan “bilingualism” normally refer to Arabic-

French bilingualism, Morocco has been a bilingual country since before the time of the 

Islamic conquests. The Amazigh languages2 spoken in Morocco can be divided into three 

main groups: Tarifit, spoken in the Rif; Tamazight, spoken in the Atlas mountains; and 

Tachelhit, spoken in the southwest. A precise figure of Amazigh speakers in Morocco is 

difficult to come by. Although the 2004 Moroccan census found that approximately 28% 

of the population uses an Amazigh language in daily conversation, other studies have put 

the total closer to 50% (Ihsaine 2006). 

 Describing the role of Arabic in Morocco also requires nuance. Arabic as a 

language exists in a diglossic state in all Arabic-speaking societies. Ferguson (1959) in 

the influential article “Diglossia” (1959) writes:  

DIGLOSSIA is a relatively stable language situation in which, in addition to the 
primary dialects of the language (which may include a standard or regional standards), 

                                                   
2 Although it is common to refer to all of these languages under the umbrella term 
“Tamazight,” for the purposes of this study the term “Amazigh” is used as an umbrella 
term and “Tamazight” is only used when referring to the specific language.  
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there is a very divergent, highly codified (often grammatically more complex) 
superposed variety, the vehicle of a large and respected body of written literature, 
either of an earlier period or in another speech community, which is learned largely by 
formal education and is used for most written and formal spoken purposes but is not 
used by any section of the community for ordinary conversation.  

 
Ferguson describes a diglossia as consisting of “high” and “low” language varieties, 

specifically referencing the situation of Arabic and describing Classical Arabic as the 

“high” variety and a given area’s local Arabic dialect as its “low” counterpart. 

Classical Arabic traces its origins to the dialects spoken by tribes in the Arabian 

Peninsula before the advent of Islam. As the language of the Qur’an, Classical Arabic 

maintains significance for Muslims around the world. Today Modern Standard Arabic is 

used as the standardized and literary modern form of Classical Arabic. Classical Arabic 

and Modern Standard Arabic can easily be grouped together under the broader 

classification “Standard Arabic.” Standard Arabic is a prestigious language variety that 

Moroccans begin learning at a young age. 

In contrast to the highly formal Standard Arabic, Moroccan Arabic Dialect is a 

colloquial language used by most Moroccans to some degree. It is the first acquired 

language and the language used in the home for the majority of non-Amazigh-speaking 

Moroccans. Moroccan Arabic is used in daily social interactions and, for the most part, 

remains strictly a spoken language, although this is changing to some extent (see Chapter 

2). Moroccan Arabic differs considerably from region to region, although different 

varieties remain largely mutually intelligible across the country. There are a large number 

of loan words from Amazigh languages, French and Spanish in Moroccan Arabic. 

In contrast to Ferguson, Ennaji (2005) argues that rather than a diglossia, 

Morocco has a “quadriglossia,” consisting of Classical Arabic, Modern Standard Arabic, 
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Moroccan Arabic Dialect and “Educated Spoken Arabic (or Modern Moroccan Arabic),” 

the colloquial dialect of educated people (49). Educated Spoken Arabic (ECA) blends 

Moroccan Arabic Dialect with an increased amount of vocabulary and expressions from 

Standard Arabic (49). According to Ennaji, ECA is used primarily for interviews and 

discussions on television and radio and remains, like Moroccan Arabic Dialect, largely an 

unwritten language. Although these kinds of important distinctions can be made between 

Moroccan Arabic Dialect and Educated Spoken Arabic, just as with Classical Arabic and 

Modern Standard Arabic, the broad categories of “Standard Arabic” and “Moroccan 

Arabic Dialect” are adequate for the purpose of this study. 

Although French is not an official language in Morocco, it maintains a prestigious 

status, playing an important role in multiple domains, including media, banking and 

higher education, especially the sciences. The prevalence of French since the time of the 

French protectorate has led to a high degree of code switching in everyday conversation, 

with many Moroccans frequently switching between Moroccan Arabic and French. 

Sadiqi (2006) credits the maintenance of French as Morocco’s default second language to 

the following factors: Moroccan economic dependence on France, social factors 

(especially the job market), historical factors, and immigration and tourism. 

While not as widespread, Spanish and English are also part of the Moroccan 

linguistic market. Spanish remains prevalent in the north and south of Morocco, areas 

occupied by Spain during the Spanish protectorate, and a variety of Spanish loanwords 

remain integral to Moroccan Arabic Dialect today. The current status of English as a 

global language has led to an increased interest in studying and using English in 

Morocco. Currently, Moroccan students in public schools begin studying English in high 
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school, while those in private schools may begin studying the language when they are as 

young as five. English is the fastest growing language in Morocco, surpassing Spanish 

and beginning to directly compete with French in some domains (Sadiqi 2006). 

 With so many languages involved, the Moroccan government has long had to 

contend with the difficult question of language policy, particularly in regards to 

education. After Morocco’s independence from France, Arabization was implemented as 

the preferred language policy. Proponents of Arabization hoped that the policy would 

encourage cultural independence and pride in a Moroccan Arab-Islamic identity, 

gradually edging out French, the colonial language, from public life (Marley 2005). 

However, many of the political elites advocating full Arabization continue to send their 

own children to private French schools, knowing that French is key for their future 

economic success (Marley 2005). While French is taught to children in public schools 

beginning in their third year as a foreign language, it is not used as a language of 

instruction for any subject until university. In the early 2000s, the government responded 

to calls for linguistic rights for Amazigh speakers and began to gradually allow Amazigh 

language classes for students in some areas. Morocco’s 2011 constitution elevated the 

status of Amazigh to that of a national language (Morocco’s Constitution). 

 

Moroccan Media System 

Morocco’s media landscape is fragmented, with stark differences in journalistic quality 

between different types of news media. While Morocco is often touted in the region for 

its relatively liberalized press, Freedom House classifies Morocco’s press as “not free” 

(“Morocco”). Although oppositional viewpoints are frequently published, journalists 
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must be careful to not cross the three “red lines” by criticizing Islam, the monarchy or 

Morocco’s “territorial integrity” (Tayebi 2015). 

There is a sharp difference between print and audiovisual media outlets in 

Morocco: while the country enjoys a diverse range of independent print newspapers and 

newsmagazines, television and radio stations remain dominated by the state. The 

Moroccan government owns the country’s official press agency Maghreb Arab Press 

(MAP), as well as most television stations. Following the partial liberalization of radio, 

there are now 18 private radio stations, although they deliver little political content 

(Sadiqi 2006). Television, however, has not undergone the same process. Seven of 

Morocco’s nine domestic channels are owned by the state. A channel of mixed public-

private ownership, 2M TV, is largely owned by both the state (68%) and the King 

(20.7%). While it is technically legal to establish a privately owned television station, 

only a single license was granted in 2006 for Medi 1 Sat (Sadiqi 2006). Medi 1 Sat, an 

outlet originally intended to serve as a pan-Maghreb news channel, has long faced 

financial difficulties; rebranded as Medi 1 TV, programming shifted to focus on 

entertainment rather than news and the state-owned pensions fund CDG became the 

majority shareholder (Hari 2011). After opening up to investors from the UAE, Medi 1 

TV again became a private channel in 2014 (Chakir Alaoui 2014). 

Print newspapers and newsmagazines, which have always been more liberalized 

than audiovisual outlets, are an important part of the Moroccan media system. 

Newspapers in Morocco are predominantly independently owned or run by political 

parties (Tayebi 2013). There are an estimated 500 print titles published in Morocco, 

including dailies, weeklies and monthies; however, according to the Morocan Federation 
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of Newspaper Editors, only around 70 of these meet professional standards and are 

published by “duly organised media companies” (“Morocco: Media”). For such a large 

number of titles, circulation remains low at just 300,000 to 340,000 for all titles 

combined (“Morocco: Media”).   

 Online news outlets have become increasingly important for Moroccan news 

consumers in recent years, although none have come close to the status and reach of 

Hespress. Founded in 2007, Hespress is the fourth most visited website in Morocco, after 

Google, YouTube and Facebook. Originally started as an Arabic-language participatory 

news platform, today Hespress dominates indigenous Moroccan digital news media 

(Roudaby 2015). Dozens of outlets inspired by the Hespress model, such as Hibapress, 

Marocpress and Chaabpress, as well as city or region-specific versions, like MeknesCity, 

Tetouan Press and ZagoraPress have sprung up. Moroccan Facebook users share articles 

from Hespress and similar sites along with those from traditional Moroccan newspapers 

that have established websites. 

 

Justification for Study 

This study is intended to serve as an initital general view of the digital news media 

consumption habits of young Moroccans, using a mixed methods approach, combining 

interviews and surveys to investigate the news habits and linguistic preferences of 

respondents, as well as explore the role that language plays in informing these habits and 

preferences. The rate of Internet penetration in Morocco has risen rapidly, from just 

0.03% in 2000 to 60.6% in 2016 (“Internet Usage” 2016).  The increased availability and 

importance of the Internet has made foreign news media more accessible to Moroccans 
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than ever before and resulted in a plethora of indigenous Moroccan online news outlets. 

Social media has become significant as well, playing a key role in the spread of news 

with a 30% penetration rate for Facebook (“Internet Usage” 2016). 

This study also contributes to a small but growing body of research written in 

English about Moroccan media, as the majority of work on Morocco is published in 

French. More generally, this research seeks to contribute to an increased understanding of 

the digital news media consumption habits of young people in developing countries with 

rapidly increasing rates of Internet penetration, as well as knowledge of the intersection 

between digital news consumption and language in linguistically plural societies in 

contexts with some degree of similarity to that of Morocco. 

 

Research Questions 

This study seeks to deliver a general view of the digital news media consumption habits 

of young Moroccans, as well as explore the role that language plays in informing the 

habits and preferences. The research questions addressed by this study are as follows: 

RQ1: How do young Moroccans use digital news media? 

RQ2: How does language, in terms of both language abilities and preferences, inform the 

digital news media habits and choices of young Moroccans? 

RQ3: What role do Moroccan online news websites, particularly Hespress, play in the 

daily news consumption habits of young Moroccans? 

RQ4: What role do young Moroccans envision for Moroccan Arabic Dialect in digital 

news media? 
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Chapter 2: Literature Review 
 

This study deals with the intersection between digital news consumption habits 

and the linguistic preferences and abilities of young people in Morocco. The following 

literature review therefore provides a theoretical framework for the study before 

examining digital news and new media, linguistic pluralism and identity, and language 

and media in the Moroccan context. 

 

News, Language and the Nation: A Theoretical Framework 

In addition to Anderson’s (1991) notion of the nation as an “imagined community,” this 

study also relies on the concept of the “public sphere” as “a realm of…social life in 

which something approaching public opinion can be formed” (Habermas 1974, 49). In 

recent years, some have expressed concern that new media technologies would result in a 

fragmented public sphere because individuals, despite all of the resources that the 

Internet provides them, would “generally seek out information and interaction that 

reinforces their private positions, avoiding meaningful engagement with difference” 

(Dahlberg 2007, 829). In the case of Morocco, with its diverse linguistic environment, 

language may also offer another source of fragmentation of the public sphere when users 

seek out online news in their language of choice, eschewing other resources available to 

them. 

 The “ecology of language” metaphor first introduced by Haugen (1972) is 

particularly useful for understanding the language situation in multilingual Morocco. 

Haugen defines “language ecology” as “the study of interactions between any given 

language and its environment,” defining this environment as including both 
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psychological (“its interaction with other languages in the minds of bi- and multilingual 

speakers”) and sociological (“its interaction with the society in which it functions as a 

medium of communication”) components (Haugen, 1972: 325). The idea of an “ecology 

of language” helps conceptualize Morocco’s complex linguistic situation, which involves 

multiglossic Arabic, the leftover colonial languages of French and Spanish, indigenous 

Amazigh language varieties and the increasing influence of English as a global language, 

among others. These languages and dialects interact not only at the societal level but also 

in the minds of their speakers. 

For the purpose of understanding the media choices made by respondents, this 

study uses the framework of uses and gratifications theory (UGT), which seeks to explain 

the media choices that people make and understand the gratifications that they receive 

from these media sources (Ruggiero 2000). This approach assumes that audience 

members are not merely passive consumers of media but instead make active, goal-

oriented choices in the media consumption process. In the case of Morocco, the UGT 

approach must be conceptualized in the postcolonial and multilingual context. The 

Moroccan news media consumer makes media choices based on his or her needs and 

desires. However, the individual’s linguistic environment and language abilities, often a 

product of the home, community and socioeconomic class, in turn shape these needs. 

 

Digital News and New Media 

With the rapid rise of Internet penetration in Morocco, social media and digital news 

media have become increasingly important. According to the earliest Moroccan 

government figures released by the the Agence National de Réglementation des 
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Télécommunications (ANRT 2001) only 1.3% of the population had access to the 

Internet in 2001. The same government agency reported that, in 2013, 56% of Moroccans 

between 5 and 74 used the Internet (ANRT 2014). A figure from November 2015 puts 

Internet penetration at 60.6% (“Internet Usage” 2016). According to Oukarfi (2014), 84% 

of Moroccan Internet users access the Internet through a mobile phone carrier, whether 

directly through a mobile phone or via a 3G USB used with a computer. According to the 

2015 Arab Social Media Report, 86% of all social media users in Morocco have a 

Facebook account; overall Facebook penetration in Morocco is approximately 30% of the 

population (“Internet Usage” 2016). Of those users who have an account, 86% access the 

site on a daily basis (“Arab Social Media” 2015). Moroccan Facebook users read and 

share news articles from Hespress and other indigenous Moroccan news websites, along 

with those from traditional Moroccans newspapers that have established websites. 

 Social media provides a more interactive format for news consumption and 

sharing than that of traditional news media. Kessler (2013) argues that social media 

marks the “third and most recent phase in the evolution of the Internet” and that the 

advent of social media brings with it the “democratisation of information” (27). In 

Morocco, social media platforms and online news outlets serve as a means “to counter 

the hegemonic discourse of traditional media” (El-Issawi 2016, 6). However, as in other 

countries, misinformation, propaganda and rumors quickly spread via social media in 

Morocco, leading to confusion and making it difficult for users to identify trustworthy 

sources of information. 
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Linguistic Pluralism and Identity 

Linguistic pluralism and the interactions between various language ideologies define the 

Moroccan linguistic landscape. Zouhir (2013) writes that Morocco has been subject to 

wide variety of linguistic influences due to its “strategic location at the crossroads of 

Africa, Europe and the Middle East” (376).  Language ideologies “are conceptualizations 

about languages, speakers, and discursive practices” that are “shaped in a cultural setting” 

(Irvine 2012). These ideologies “highlight issues of sociocultural variation, contention 

and power relations” (Hall 2015, 24). Today, Standard Arabic, French, Moroccan Arabic 

Dialect, Amazigh and English all carry with them specific language ideologies in the 

Moroccan context. 

 Standard Arabic, Morocco’s only national language until 2011, links Moroccan 

Muslims to a “a glorified religious past and geographically dispersed communities of 

Arabic speakers and Muslims” (Hall 2015, 311). Following the end of the French 

protectorate, proponents of Standard Arabic advocated for Arabization policies, hoping 

this would encourage cultural independence and pride in a Moroccan Arab-Islamic 

identity, gradually edging out French, the colonial language, from public life (Marley 

2005). According to the Arabization ideology, Standard Arabic serves as the language to 

unify Morocco and solidify its Islamic identity. As the language of the Qur’an, Standard 

Arabic is considered a beautiful and “pure” language to be elevated above vernacular 

tongues such as Moroccan Arabic Dialect and the three main varieties of Amazigh that 

risk tainting Standard Arabic. Skouri (2016) reflects this way of thinking, writing, “There 

must be an official organization composed of language experts and linguists, which are 
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charged with the mission of safeguarding the status, beauty and purity of Standard Arabic 

against any liable contamination whatsoever” (8). 

Despite the best efforts of advocates of Arabization, French maintains a position 

of power prestige in Moroccan society. Due to the colonial language policies, French 

became entrenched as a language of social mobility and economic influence. Zouhir 

(2013) describes how the imposition of French increased language tensions following 

independence: while French remained necessary for more lucrative employment, 

Arabization education policies disadvantaged Berber languages and heightened 

differences among social classes due to the continued existence of private French 

schools. Some Moroccans, however, “see the resilience of French in North Africa in a 

positive light” (Lefevre 2015, 501). For these secularized and liberal figures, the use of 

French in the educational system is considered “a bulwark against the Islamisation of 

society” (501). 

In contrast to both Standard Arabic and French, Moroccan Arabic Dialect is not a 

prestige language, but rather the language spoken at home by most Moroccans. Although 

Moroccan Arabic is often considered a language too informal and “incomplete” for usage 

outside of casual and familiar oral communication, it does have its ideological advocates. 

Iddins (2015) writes of the role of Moroccan Arabic “in relation to ongoing debates about 

Moroccan identity and citizenship in an era of increased global connectivity” (288), 

focusing on the role of these debates in Telquel, a popular French-language news 

magazine in Morocco. Iddins argues that “Telquel [endorses] a modernist project of 

normative democracy and [acts] as a space of intervention aimed at pulling together 

multiple cultural and political spheres” (289). Although the magazine is written in French 
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and costs 20 dirhams per issue, limiting its readership to the more elite socioeconomic 

class of Moroccans, it promotes the adoption of Moroccan Arabic Dialect as a national 

language and encourages the political participation of monolingual Moroccans who 

occupy lower socioeconomic classes. Marley (2005) notes that Moroccan Arabic has “a 

high degree of ‘covert prestige’ [as] the only language in which these young people can 

really feel confident and able to express themselves adequately” (39). 

Like Moroccan Arabic Dialect, the Amazigh languages have long been linked to 

“a provincial, non-modern past and present” (Hall 2015, 311). Until the early 2000s, 

there was no state-sanctioned or supported space for Amazigh in Morocco. Responding 

to decades of calls for Amazigh inclusion, King Mohammed VI created the Royal 

Institute of the Amazigh Culture (IRCAM) in 2001 to begin developing language 

materials to allow for Amazigh language instruction in some schools. When Amazigh 

cultural activists joined forces with the February 20 Movement protests inspired by 

uprisings throughout the Arab world in 2011, Mohammed VI made Amazigh Morocco’s 

second official language in the new 2011 constitution. 

In recent years, interest in English has grown considerably in Morocco. For many, 

English brings with it the promise of increased economic opportunity in a globalized 

economy and benefits from its lack of colonial baggage in the Moroccan context. Zouhir 

(2013) addresses the more recent rise of English in Morocco, noting that English is 

attractive to young Moroccans for the economic opportunities it provides and benefits 

from the fact that it does not carry the colonizing implications of French or Spanish. 

Yearous (2012) also finds that students increasingly value English language skills for the 

opportunities they provide abroad. El Baggari (2013) advocates for increased English 
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study in Morocco, arguing that English holds greater educational and economic 

opportunities for Moroccans than focusing on French as a second language.  

 Morocco’s linguistic pluralism also has significant implications for language 

policy, especially with regard to education. Several scholars have addressed the impact of 

Morocco’s post-independence Arabization policies on students. Analyzing survey data 

from 159 secondary education students and their teachers collected two years after the 

implementation of the 2000 educational reform charter, Marley (2005) concludes that 

Moroccan students and teachers both see the future of the country as a multilingual one 

and believe in the importance of bilingualism and multilingualism for young Moroccans, 

particularly in regards to studying French and/or English alongside Arabic from an early 

age. Marley argues that the results of the study indicate that both students and teachers 

are ready to “to move on” from the old Arabization policy and “to learn from and leave 

behind the errors of the past” so that all Moroccans may benefit from the knowledge of at 

least two languages (1499). Yearous (2012) also focuses Moroccan high school students’ 

perspectives concerning Arabization education policies, finding that the students 

interviewed continue to value and use French language skills in their daily lives in spite 

of the Arabized education they receive. Students hold mixed positive and negative 

attitudes toward French because of its different roles: while French opens doors for 

greater work opportunities for French-speaking Moroccans, the language also reminds 

students of the painful history of French colonization of Morocco. 

In a multilingual environment like that of Morocco, different languages and 

language varieties carry socioeconomic class indicators. Chakrani (2013) discusses the 

relationship between “the ideology of modernity” and young Moroccans’ attitudes about 



 18 

Standard Arabic, Moroccan Arabic Dialect, Amazigh languages and foreign languages. 

Chakrani argues that Moroccans of higher social classes both “[drive] the ideology of 

modernity” and “[motivate] and [shape] language attitudes,” promoting the use of 

Western languages, particularly French and English which “reinforces the linguistic and 

socioeconomic stratification” in the country (437). By adopting the ideology of 

modernity, elite Moroccans are able to alter the linguistic environment and affect 

educational and economic opportunities available to different segments of Moroccan 

society based on socioeconomic status and linguistic abilities and preferences. In a more 

recent study, Chakrani and Huang (2014) found that students from middle and upper 

class backgrounds conform to the strict use of French inside the classroom and continue 

utilize French outside of school to a greater extent than students of lower-class 

backgrounds, who address teachers in French but also use Moroccan Arabic in the 

classroom among themselves. Errihani (2016) argues that, in addition to perceived class 

differences on the basis of French language abilities, different regional varieties of 

Moroccan Arabic Dialect also carry socioeconomic class associations. In particular, the 

Moroccan Arabic variety spoken in Fez is the most prestigious in the country, which 

Errihani contrasts not just with the reduced status other varieties of Moroccan Arabic but 

also with the low prestige of Amazigh languages (21-22). 

 

Language and Media 

Standard Arabic and French are the dominant media languages in Morocco. Tayebi 

(2013), in an article about the history of print journalism in Morocco, highlights the role 

of French colonial authorities in encouraging the development of French language and 
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pro-protectorate newspapers while severely restricting the availability of Arabic language 

and anti-protectorate newspapers. However, today, 70.86% of Morocco’s print 

newspapers and newsmagazines are in Arabic, while 26.88% are in French and 2.26% in 

Amazigh (Tayebi 2013). In addition to print news outlets, Moroccan television and radio 

stations also provide the news in Standard Arabic and French. Moroccan online news 

websites publish in both Standard Arabic and French; Hespress, the most popular of these 

websites by far, is in Standard Arabic. 

While Moroccan Arabic Dialect is considered a low prestige language and 

generally remains unwritten, some language advocates have begun to advocate for more 

representation of Moroccan Arabic, both oral and written, in media. Ennaji (2011) 

evaluates the current “promotion of Moroccan Arabic” as “a 5 on a failure-success scale 

of 10 points” (53), arguing that while Standard Arabic retains its preeminent role and 

elite status in formal situations, Moroccan Arabic has gained traction in media and counts 

a number of intellectuals and media figures among its supporters. However, Benítez 

Fernandéz, de Ruiter and Tamer (2012) use three surveys of students in Agadir conducted 

between 2002 and 2007 to argue that “Morocco is heading towards a multilingualism, 

where mother tongues appear to take a leading role.” (102). Skouri (2016) criticizes the 

now common usage of Moroccan Arabic in both print and audiovisual advertisements 

over concerns that children will begin to confuse Standard Arabic and Moroccan Arabic. 

In contrast to Skouri, Benítez Fernandéz, de Ruiter and Tamer (2012) argue that recent 

developments in Moroccan Arabic and Amazigh usage in education and media “reinforce 

the multiethnic and multilingual character of the Moroccan nation” (102). 
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There can be no serious discussion of news media in Morocco without 

acknowledging the issue of illiteracy. According to the Moroccan Haut-Commissariat au 

Plan (2015) the rate of illiteracy is 32% as of 2014. Illiteracy is higher in rural areas 

(47.7%) than in urban areas (22.2%) and among women (41.9%) than among men 

(22.1%).  Zaid (2013), in a historical analysis of media developments since Morocco’s 

independence, takes into account media accessibility issues, such as literacy and language 

ability, in evaluating the efficiency of Moroccan media in the democratization process, 

arguing that the availability of media content for all sectors of society is as important as 

the existence of independent and free media outlets. 
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Chapter 3: Methodology 

In order to address the research questions posed in this study, a mixed methods approach 

that utilized a researcher-designed online survey and in-person semi-structured interviews 

was adopted. Young Moroccans, defined for the purpose of the study as those between 

the ages of 18 and 35, were the focus. No individuals under 18 were surveyed using the 

online questionnaire and no students under 18 were interviewed by the researcher. 

As a mixed methods study, this research “focuses on collecting, analyzing, and 

mixing both quantitative and qualitative approaches” (Creswell & Plano Clark 2007, 5), 

using a triangulation convergence model in which quantitative and qualitative data are 

collected and analyzed separately before being “converged…during the interpretation” 

(64). While online surveys often suffer from sampling issues, this method was selected 

over paper surveys due to benefits in cost, efficiency and timeliness (Evans & Mathur 

2005; Wright 2005), as well as the ability to reach respondents throughout Morocco, 

rather than limit geographical coverage to a small and select number of cities. 

 

Procedures 

For the online survey, convenience sampling was used. To recruit respondents, six 

informants shared the survey on their Facebook walls and in a variety of Facebook 

groups primarily for Moroccan university students. The informants were a 22-year-old 

female student at the King Fahd School of Translation in Tangier from Tetouan, a 22-

year-old male student at Moulay Ismail University in Meknes from Azrou, a 20-year-old 

female student at Mohammed V University in Rabat from Sale, a 25-year-old male 

employed at his family’s business from Agadir, a 20-year-old female student at Cadi 
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Ayyad University in Marrakech from Tazarin and a 26-year-old male employed at an 

NGO from Rabat. The survey was shared in the following Facebook groups: 

“Bouquineurs,” “Ecole Roi Fahd de Traduction (ESRFT),” “English Studies Group (B) 

S4 2016,” “idee et livres,” “Faculte des Sciences, Juridiques Economiques et Socieles,” 

“FLSHR Cultural Studies 2015-2016,” “fsjes-umi meknes,” “sosiologie S1/S2 < Rabat > 

2015-2016” and “Students English Department . MEKNES.” Before beginning the 

survey, respondents read a consent form and were given the option to either agree or 

disagree to participate in the study. Surveys typically lasted between five and 10 minutes. 

For the interview portion of the research, the researcher approached potential 

respondents at the following university campuses: Mohammed V University in Rabat, 

Moulay Ismail University in Meknes and Cadi Ayyad University in Marrakech. The 

researcher offered a brief introduction and explained the purpose of the research. If a 

respondent was interested in participating, verbal consent was obtained before the 

interview began. Interviews were conducted informally and digitally audio-recorded. The 

semi-structured interviews included open-ended questions. A total of 34 interviews took 

place between January 12 and May 10, 2016. Interviews were conducted primarily in 

Moroccan Arabic Dialect, using Standard Arabic loan words for concepts without 

equivalent terms in Moroccan Arabic. Although respondents mostly answered using 

Moroccan Arabic grammatical structures, responses often included vocabulary and 

expressions from multiple languages, including Moroccan Arabic, Standard Arabic, 

French and English. The researcher adapted to the language preferences of the 

respondents, clarifying Standard Arabic terms using Moroccan Arabic, French and 

English if a respondent did not understand a question. Interviews lasted between three 
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and 10 minutes. Each interview was a one-time event, and no personally identifying 

information about the subjects was recorded. The recorded interviews were then digitally 

transcribed. 

 

Survey Instrument 

The 32-question online survey was conducted using Qualtrics and was available to 

respondents in both Standard Arabic and French. Prior to conducting the survey, the 

questions were proofread by several Moroccan native Arabic speakers and both 

Moroccan and non-Moroccan fluent French speakers. The survey was available online 

from May 1 to June 30, 2016 and contained a total of 32 questions across six pages. 

Respondents were first asked general demographic questions regarding age, gender, 

ethnic identity, geographical origin, education level and parental employment. The 

following section of the survey asked respondents questions about their “mother tongue,” 

daily language use and language preferences for different types of news (international, 

national, financial and sports). The final section of the survey featured a series of 

questions related to respondents’ news media habits and preferences, including questions 

about preferred news sources, social media use, and trust in various types of news media. 

 

Interview Guide 

Because interviews were semi-structured, the researcher used an interview guide, but 

adapted and added questions based on each individual’s responses. Interview respondents 

were first asked general demographic questions regarding geographical origin, ethnic 

identity, educational background and subject of study. Respondents were then asked 
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which language(s) they spoke at home and which language(s) they preferred for the news 

and why. Interview questions then addressed the suitability of Moroccan Arabic Dialect 

for usage in news media; respondents’ preferred news sources; respondents’ experiences 

with Hespress and similar Moroccan online newspapers; and differences between 

respondents’ news media consumption habits and those of their parents. The researcher 

then asked about parental employment and for the respondents’ ages before the interview 

ended. The researcher often asked follow-up questions and for clarifications. The 

questions used in the interviews evolved through time and were modified based on 

perceived difficulties in understanding certain terms or phrases on the part of the subjects. 

 

Limitations 

Because the survey was conducted online and respondents were recruited via Facebook, 

only those with Internet access (whether on a computer or mobile device) and a Facebook 

account took part in the survey. Respondents were recruited heavily from Facebook 

groups catering to students, as well as from the social networks of informants who all 

currently study or previously studied at the university level. Due to these factors, young 

Moroccans without higher education were not well represented in the sample. Because 

the interviews were all conducted at universities, interview results suffer from the same 

bias in favor of those with access to higher education. Acknowledging the non-random 

nature of the sample, the results may not be generalizable to the wider Moroccan 

population. 
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Chapter 4: Results 

Online Survey 

Demographics 

Of the initial 314 survey respondents, 200 completed the survey. This is an overall 

completion rate of a 70%. Of the 200 initial responses, seven were removed because 

respondents were outside of the age range, leaving a total of 193 respondents. Of these 

193 participants, the majority were female (58.5%), while 41.5% were male. Respondents 

who did not complete the survey were not included in results. Only those between 18 and 

35 years old were included in the survey. The sample was relatively young (M=21.9, 

Median=21.0, SD=3.597), with a majority (79.8%) between the ages of 18 and 24. 

 

Geography 

  Table 1. Respondents by Region of Origin 

Frequency Percent
Tanger-Tetouan-Al Hoceima 10 5.2
Oriental 5 2.6
Fès-Meknès 38 19.7
Rabat-Salé-Kénitra 71 36.8
Béni Mellal-Khénifra 8 4.1
Casablanca-Settat 35 18.1
Marrakesh-Safi 7 3.6
Drâa-Tafilalet 7 3.6
Souss-Massa 12 6.2
Total 193 100

Respondents by Region

 

Table 1 shows the distribution of respondents by region of origin. Morocco is divided 

into 12 official regions. Respondents represented nine of the regions. The three regions 

not represented are located in the Western Sahara. The majority of respondents are 
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originally from three regions: Rabat-Salé-Kénitra (36.3%), Fès-Meknès (19.7%) and 

Casablanca-Settat (18.1%). The following regions were underrepresented in the sample: 

Tangier-Tetouan-Al Hoceima (10.5% of the population versus 5.2% of respondents), 

Oriental (6.8% vs. 2.6%), Béni Mellal-Khénifra (7.4% vs. 4.1%) and Marrakech-Safi 

(13.4% vs. 3.6%). Rabat-Salé-Kénitra (13.5% of respondents versus 36.3% of the 

sample), Fès-Meknès (12.5% vs. 19.7%) were overrepresented in the sample. 

    Table 2. Respondents by City Size 

Frequency Percent
Metropolitan area 115 59.6
City (large or normal) 58 30.1
Town (large or normal) 20 10.4
Total 193 100

Respondents by City Size

 

Table 2 shows the distribution of respondents by the size of their city or town of origin. 

Respondents’ cities and towns of origin were coded based on a basic settlement hierarchy 

scheme: metropolitan area (a large city with suburbs; population between one to three 

million), large city (population between 300,000 and one million), city (population 

between 100,000 and 300,000), large town (population of 20,000 to 100,000) and town 

(population of 1,000 to 20,000). These results were then re-coded into three categories for 

simplification: metropolitan area, city (large or standard-sized) and town (large or 

standard-sized). 

The majority of respondents are originally from a metropolitan area (59.6%), 

while 30.1% are originally from a large or standard-sized city. Just 10.4% of respondents 

are originally from a large or standard-sized town. Although approximately 46% of the 

Moroccan population lives in rural areas (The World Bank), no respondents originate 

from rural areas. However, in Morocco, a number of discrepancies exist between urban 

and rural areas in terms of access to education, even at the primary or middle school 
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level. Even basic education remains “inaccessible to the poorest segments of the rural and 

semi-urban populations” (Ennaji 2005, 221). This difference in access to education likely 

accounts not only for the lack of rural representation in the sample, but also for the large 

percentage of respondents living in urban areas. 
 

Ethnic Identity 

As discussed in Chapter 1, the majority of Moroccans are of mixed Amazigh-Arab 

ancestry, although many Moroccans self-identify strictly as Arabs or Imazighen based on 

cultural identity and familial linguistic practices. 

  Table 3. Respondents by Ethnic Self-Identification 

Frequency Percent
Arab 94 48.7
Amazigh 46 23.8
Arab and Amazigh 25 13
Sahraoui 21 10.9
Other 7 3.6
Total 193 100

Respondents)by)Ethnic)Self3Identification

 

Table 3 shows the distribution of respondents by ethnic self- identification. 

Approximately half of respondents (48.7%) identify as Arab, while 23.8% identify as 

Amazigh and 13% as both Arab and Amazigh. An additional 10.9% of respondents 

identify as Sahraoui, the people who originate in the western part of the Sahara Desert, an 

area which today includes areas in southern Morocco, the Western Sahara, most of 

Mauritania and parts of southwestern Algeria. 3.6% of respondents selected the option 

“Other,” providing write-in answers, such as “Jblia” (from the mountains), Jewish and 

Fassia (from Fez). 
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Language usage 

  Table 4. Respondents by Mother Tongue 

Frequency Percent
Standard Arabic 28 14.5
Moroccan Arabic Dialect 129 66.8
Amazigh language 20 10.4
French 11 5.7
Other 5 2.6

Respondents by Home Language

 

Table 4 shows the distribution of respondents by the language they consider their 

“mother tongue.” The majority of respondents indicated that they consider Moroccan 

Arabic Dialect their “mother tongue” (66.8%), followed by Standard Arabic (14.5%), an 

Amazigh language, whether Tamazight, Tarifit or Tachelhit (10.4%) and French (5.7%). 

2.6% of respondents selected the option “Other,” providing write-in answers such as 

“Russian” and “Darija and French.”  For those respondents who indicated that their 

“mother tongue” is Standard Arabic, this says less about their home or family 

environment and more their own support of pan-Arabist language ideologies and/or 

strong sense of Islamic religious identity. 

 Table 5. Respondents by Daily Language Usage 

Frequency Percent
Standard Arabic 45 23.3
Moroccan Arabic Dialect 167 86.5
Amazigh Tamazight 11 5.7
Amazigh Tachelhit 15 7.8
Amazigh Tarifit 1 0.5
French 140 72.5
Spanish 10 5.2
English 108 56
Other 10 5.2

Respondents by Daily Language Usage
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Table 5 shows the distribution of respondents by languages used on a daily basis. The 

majority of respondents indicated that they use Moroccan Arabic Dialect (86.5%) and 

French (72.5%) on a daily basis. A large portion of respondents (56%) indicated that they 

use English on a daily basis, followed by Standard Arabic (23%), Tachelhit (7.8%), 

Tamazight (5.7%), Spanish (5.2%) and Tarifit (0.5%). An additional 5.2% of respondents 

selected the option “Other,” providing write-in answers such as Dutch, German, Italian, 

Japanese, Korean, Sign Language and Turkish. 

 

Education 

Of 193 respondents, 136 (70.5%) indicated that they are currently students, while 31 

(16.1%) are not. An additional 26 respondents (13.5%) did not answer the question.   

  Table 6. Respondents by Level of Education 

Frequency Percent
High School 12 6.2
Some Higher Education/Bachelor's 137 71
Master's 40 20.7
PhD 4 2.1
Total 193 100

Respondents by Level of Education

 

All 193 respondents provided information about their level of education (see Table 6). A 

majority of respondents (71%) have attained some higher education up to and including a 

bachelor’s degree. 20.7% are currently in or have already graduated from a master’s 

degree program, while 2.1% of respondents are working towards or have already earned a 

PhD or comparable degree. 6.2% of respondents indicated that their highest level of 

education attained was a high school degree. 
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  Table 7. Respondents by Field of Study 

Frequency Percent
Humanities - Translation and Language Studies 30 15.5
Humanities - Other 4 2.1
Social Sciences 18 9.3
Natural and Formal Sciences 9 4.7
Applied Sciences, Technology and Engineering 21 10.9
Business and Management 29 15
Health and Medicine 4 2.1
Law 10 5.2
Missing 68 35.2
Total 193 100

Respondents by Field of Study

 

Respondents were asked to write in their field of study (see Table 7). These results were 

then coded by academic discipline. 35.2% of respondents did not write in a response. Of 

those respondents who answered the question, the main areas of studies were translation 

and language studies (15.5%); business and management (15%); and applied sciences, 

technology and engineering (10.9%). The following fields were also represented: social 

sciences (9.3%); law (5.2%); natural and formal sciences (4.7%); health and medicine 

(2.1%); and 2.1% humanities subjects other than translation and language studies (2.1%). 
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Language Preferences 

Figure 1. Percentage of Respondents by Preferred Language for International News 

 

Figure 1 shows the percentage of respondents by how their preferred language for 

international news. 42.5% of respondents (N=82) prefer French, while 26.4% (N=51) 

prefer Standard Arabic and 25.4% (N=49) prefer English. 4.7% of respondents (N=9) 

prefer Moroccan Arabic Dialect and one respondent (0.5%) prefers Spanish. One 

respondent (0.5%) indicated that they prefer a language other than those listed for 

international news.  

Figure 2. Percentage of Respondents by Preferred Language for National News 

 

0
5
10
15
20
25
30
35
40
45

Standard	
  
Arabic

French English Moroccan	
  
Arabic

Spanish Other

0

5

10

15

20

25

30

35

40

Standard	
  
Arabic

French English Moroccan	
  
Arabic

Spanish Other



 32 

Figure 2 shows the percentage of respondents by how their preferred language for 

Moroccan national news. 34.7% of respondents (N=67) prefer French, while an 

additional 34.7% (N=67) prefer English. 26.4% (N=51) prefer Standard Arabic. 2.5% of 

respondents (N=5) prefer Moroccan Arabic Dialect and 1% (N=2) prefer Spanish. One 

respondent (0.5%) indicated that they prefer a language other than those listed for 

national news. 

Figure 3. Percentage of Respondents by Preferred Language for Financial News 

 

Figure 3 shows the percentage of respondents by how their preferred language for 

financial news. 59.1% of respondents (N=114) prefer French, while 25.9% (N=50) prefer 

English and 13% (N=25) prefer Standard Arabic. Just one respondent (0.5% of the 

sample) prefers Moroccan Arabic Dialect. 1.6% of respondents (N=3) indicated that they 

prefer a language other than those listed for financial news. 
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Figure 4. Percentage of Respondents by Preferred Language for Sports News 

 

Figure 4 shows the percentage of respondents by how their preferred language for sports 

news. 43.5% of respondents (N=84) prefer French, while 26.4% (N=51) prefer English 

and 18.7% (N=36) prefer Standard Arabic. 7.3% of respondents (N=14) prefer Moroccan 

Arabic Dialect, 2.1% (N=4) prefer Spanish, 0.5% (1) prefers Amazigh Tarifit. 1.6% of 

respondents (N=3) indicated that they prefer a language other than those listed for sports 

news. 

Figure 5. Percentage of Respondents by “Is Moroccan Arabic Dialect a suitable 
language for the news?  
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Respondents were asked to what extent they agreed or disagreed with the statement 

“Moroccan Arabic Dialect is a suitable language for transmitting the news” (see Figure 

5). 11.9% of respondents (N=23) indicated that they “strongly agree” with the statement, 

while 37.3% (N=72) “agree” with the statement, 25.9% (N=50) “disagree” with the 

statement and 11.5% (N=26) “strongly disagree” with the statement. 11.4% (N=22) of 

respondents selected “I’m not sure.” 

 

News Habits 

Figure 6. Percentage of Respondents by News Interest 

 

Respondents were asked how important the news is to them (see Figure 6). 42.5% of 

respondents (N=82) selected “very important,” and 36.3% (N=70) selected “somewhat 

important.” Therefore, the news is at least somewhat important to 78.8% (N=152) of the 

193 respondents who completed the survey. 14% of respondents (N=27) selected 

“neutral,” while 4.7% (N=9) selected “somewhat unimportant” and 2.1% (N=4) indicated 

that the news is “not important” to them. One respondent (0.5%) selected “I don’t know.” 
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Figure 7. Percentage of Respondents by News Frequency 

 

Respondents were asked how often they watch, listen to or read the news (see Figure 7). 

57.5% of respondents (N=111) selected “at least once a day,” 23.3% (N=45) selected 

“several times a week,” 8.3% (N=16) selected “weekly” and 10.4% (N=20) selected “less 

often. One respondent (0.5%) selected “never.” 

Figure 8. Daily News Source(s) by Number of Respondents 
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Respondents were asked to indicate where they get their daily news and were able to 

select all options that applied (see Figure 8). 122 respondents (65.9%) use their smart 

phone, and 121 (63.8%) use online websites. 53 respondents (28.6%) get their daily news 

via television, 45 (24.3%) via newspapers and newsmagazines, 37 (20%) via friends and 

family and 22 (5.5%) via radio. 

 Figure 9. Percentage of Respondents by Preferred News Source(s) 

 

Respondents were asked to write in their preferred websites or applications for the news 

(see Figure 9). Of 193 respondents, 153 answered the question. Responses were then 

coded into the following categories: only Hespress listed (32%), only foreign news 

source(s) listed (23.5%), only Facebook listed (19%); only Moroccan French news 

source(s) listed (7.8%); mixed foreign and Moroccan news sources listed (5.2%); only 

Moroccan Arabic news source(s) listed (3.3%); mixed Moroccan [Arabic and French] 

news sources listed (2%). 
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Figure 10. Percentage of Respondents by Smart Phone Importance 

 

Figure 10 shows the percentage of respondents by how important they indicate that their 

smart phones are in their daily lives. 37.8% (73) chose “Extremely important,” 22.3% 

(43) selected “Very important,” 27.5% (53) picked “Important” and just 7.8% (15) said 

that their smart phone is “Not important” in their daily lives. No respondents selected the 

option “Completely irrelevant.” 4.7% (9) indicated that they do not own a smart phone. 

Figure 11. Percentage of Respondents by Social Media Frequency 

 

Figure 11 shows the percentage of respondents by how frequently they check social 
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respondents indicated that they check social media 1-2 times per week, .5% (1) that they 

check social media 1-2 times per month and .5% (1) that they do not use social media. 

Social media clearly plays an important role in the daily media consumption habits of the 

young Moroccans that made up the sample. 

Figure 12. Percentage of Respondents by News Application Usage 

 

Figure 12 shows the number of respondents by which mobile news applications they use. 

161 respondents 161 (83.4%) use the Facebook application, 88 (45.6%) use the Hespress 

application, 28 (14.5%) use the Chouf TV application, 24 (12.4%) use the Twitter 

application and 21 (10.9%) use the Hibapress application. 15 respondents (7.8%) 

indicated that they do not use any of the listed mobile news applications. 

Table 8. Respondents by News Alerts Subscriptions  

Frequency Percent
Yes 89 46.1
No 104 53.9
Total 193 100
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Respondents were asked to indicate whether they do or do not receive news alerts via 

SMS, mobile phone application or email (see Table 8). 46.1% of respondents indicated 

that they do receive news alerts, while 53.9% answered that they do not. 

   Figure 13. Percentage of Respondents by Trust in Social Media News 

 

Respondents were asked to what extent they trust social media news (see Figure 13). One 

respondent (0.5%) indicated that they trust news on social media “completely,” 3.1% 

(N=6) “very much,” 57% (N=110) “moderately,” 30.6% (N=59) “slightly” and 8.8% 

(N=17) “not at all.” 
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Figure 14. Percentage of Respondents by Trust in Online News 

 

 Respondents were asked to what extent they trust online news websites (see Figure 14). 

1.6% of respondents (N=3) indicated that they trust print news “completely,” 4.7% (N=9) 

“very much,” 57% (N=110) “moderately,” 31.1% (N=60) “slightly” and 4.7% (N=9) “not 

at all.” 1% (N=2) of respondents indicated that they do not read online news websites. 

Figure 15. Percentage of Respondents by Trust in Print News 

 

0

10

20

30

40

50

60

Completely Very	
  much Moderately Slightly Not	
  at	
  all Do	
  not	
  read

0

10

20

30

40

50

60

Completely Very	
  much Moderately Slightly Not	
  at	
  all Do	
  not	
  read



 41 

Respondents were asked to what extent they trust print news (see Figure 15). 5.2% of 

respondents (N=10) indicated that they trust print news “completely,” 11.4% (N=22) 

“very much,” 48.7% (N=98) “moderately,” 24.9% (N=48) “slightly” and 3.1% (N=6) 

“not at all.” 6.7% (N=13) of respondents indicated that they do not read print news. 

 Figure 16. Percentage of Respondents by Trust in TV News 

 

Respondents were asked to what extent they trust television news broadcasts (see Figure 

16). 7.3% of respondents (N=14) indicated that they trust TV news “completely,” 16.1% 

(N=31) “very much,” 43.5% (N=84) “moderately,” 24.9% (N=48) “slightly” and 4.7% 

(N=9) “not at all.” 3.6% (N=7) of respondents indicated that they do not watch television 

news broadcasts. 

There is a positive relationship between trust in any one type of news media and 

trust in another.3 However, there is a stronger positive relationship between trust in the 

                                                   
3 The Pearson coefficients for the relationships between trust in different types of news media are as 
follows: social media news and online news media (r=.492, p=.000), social media news and print news 
(r=.209, p=.004), social media news and print news (r=.236, p=.001), social media news and print news 
(r=.559, p=.000), online news and print news (r=.396, p=.000), online news and TV news (r=.29, p=.000) 
and television news and print news (r=.559, p=.000). 
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two types of digital news media featured: online news media and social media (r=.492, 

p=.000), as well as a stronger positive relationship between trust in the two types of 

traditional news media featured: television news and print news (r=.559, p=.000). 

 
Interviews 

Demographics 

A total of 34 students, 19 men and 15 women, were interviewed in a series of visits to 

three Moroccan universities: Mohammed V University in Rabat, Moulay Ismail 

University in Meknes and Cadi Ayyad University in Marrakech. One student interviewed 

at Mohammed V University was visiting from the King Fahd School of Translation in 

Tangier. The students’ ages ranged from 18 to 30. Of the 34 students, 12 self-identify as 

Arab, 12 as Amazigh, four as both Arab and Amazigh, three as Sahraoui, one as 

Doukkali, one as Wahraniyya and one as Arab of Algerian ancestry. 

 

Language Usage During Interviews 

Interviews were conducted primarily in Moroccan Arabic Dialect. The researcher asked 

all questions in Moroccan Arabic Dialect, using Standard Arabic vocabulary for technical 

terms that do not exist in Moroccan Arabic. Students interviewed gave answers using 

vocabulary from Moroccan Arabic, Standard Arabic, French and English, primarily 

relying on Moroccan Arabic Dialect grammatical structures. Students with some degree 

of knowledge of English seemed to occasionally use English vocabulary out of concern 

that the researcher would not understand the same word in Moroccan Arabic, Standard 

Arabic or French. An English word often followed a word with the same meaning in 

Moroccan Arabic, Standard Arabic or French.  
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Moroccan Arabic Dialect as a News Language  

Of the 34 students interviewed, approximately 60% said that they did not believe that 

Moroccan Arabic Dialect is an appropriate language for the news. Those who argued 

against the use of Moroccan Arabic in the news media did so using several main 

arguments: the unifying nature of Standard Arabic in contrast to the diverse varieties of 

Moroccan Arabic, the status of Standard Arabic as the language of the Qur’an 

specifically and the religion of Islam in general, and the inherent inferiority of Moroccan 

Arabic as a language in comparison to Standard Arabic. All of these arguments are more 

concerned with Standard Arabic than with Moroccan Arabic and only deal with 

Moroccan Arabic in terms of its relationship to Standard Arabic.      

Some students argued that “Moroccan Arabic Dialect” does exist as a cohesive 

language and that the variance in Moroccan Arabic across Morocco made it impractical 

as a news language. According to Laila, 20-year-old law student at Mohammed V 

University originally from Skhirat who identified as Arab, "[Moroccan Arabic] differs 

from area to area…There are words in one area that aren’t in another. It will be difficult 

to understand." Fatima, a 23-year-old student from Rashidiya in the Islamic studies 

program at Moulay Ismail University used a similar line of reasoning, saying, “Maybe we 

can speak only of the center of Morocco and there are multiple dialects. [Standard] 

Arabic is the unifier. Of course [Standard] Arabic is an important language." 

Many students referenced the status of Standard Arabic as the language of the 

Qur’an and its association with the religion of Islam as a reason to give it precedence 

over Moroccan Arabic Dialect as a news media language. “[Standard Arabic] is better 

because it’s the first living language and the language of the Holy Qur’an and an 
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international language and a sophisticated language,” Fatima, who identifies as Arab, 

said. Ahmed, a 27-year-old student of Islamic studies at Mohammed V University from 

Sale, who also identifies as Arab, used harsher language: "Moroccan Arabic Dialect is 

not appropriate for the news and not appropriate for conveying the news because it 

destroys the original Arabic language. It is not a language for [official] communication, 

never…[Standard] Arabic is originally the language of religion, which was sent by God 

in Arabic, because it is the language of the Qur’an and the language of the sayings of the 

Prophet.” 

 Another common argument in favor of Standard Arabic is that it is an inherently 

superior language to Moroccan Arabic that allows for a greater depth of expression for its 

users. Simo, a 25-year-old student of Islamic studies at Mohammed V University who 

identifies as Amazigh describes Moroccan Arabic as a useless language: “I see that it’s 

not useful. We need to deal in [Standard] Arabic because it carries greater meaning. The 

meaning that is possible to express in [Standard] Arabic is not possible to express in 

Moroccan Arabic Dialect because it is not the original language.” 

Approximately 32% of the students interviewed did believe that Moroccan Arabic 

Dialect is an appropriate language for the news. Their arguments focused on the 

accessibility of Moroccan Arabic for those without education. Abderrahmane, a 20-year-

old student in the Spanish studies program at Mohammed V University from Temara who 

identifies as both Arab and Amazigh said, "the role [of Moroccan Arabic] … It’s possible 

that it’s better than [Standard] Arabic because it’s possible for people who can’t read to 

hear it and understand.” Ali, who also identifies as both Arab and Amazigh, is a 25-year-

old M.A. candidate is Spanish translation at the King Fahd School of Translation 
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originally from Marrakech. He described his mother’s difficulties understanding the news 

in Standard Arabic: 

“My mother, she watches the news. The important thing is she speaks [Moroccan 
Arabic Dialect] and Amazigh but when she sees the news I always try to explain it to 
her in [Moroccan Arabic Dialect]. I try to explain to her those things to make them 
simple for her, because they say some key words that are not possible for her to 
understand. I mean, ideally there would be [the news in] Amazigh. There is Amazigh 
but even the language they use on the Tamazight channel, they also speak in an 
official way. They don’t speak like the people speak. It’s not the vernacular language. 
So, it creates a chasm between the speaker and the listener.” 

 

Hespress 

As the fourth most visited website in Morocco, with its articles widely shared via social 

media, the topic of Hespress and similar Moroccan news websites modeled after it 

warranted discussion with the students interviewed. Although all 34 interview subjects 

agreed that Hespress and Hespress-like websites play an important role in news 

consumption in Morocco, they were divided on the actual quality of Hespress itself. 

While some students praised the website, others criticized the quality of the content 

posted. Several students mentioned that they do not specifically seek out news from 

Hespress but that they frequently come across Hespress articles on Facebook and read 

them that way. 

Students who praised Hespress admire it for providing what they view as the “real 

news” about Morocco that is difficult to find elsewhere. Brahim, a 22-year-old law 

student at Mohammed V University from Temara who identifies as Sahraoui described 

Hespress as a well-known and well-respected “international journal,” saying “It gives the 

news thoroughly. I go on Hespress always. I mean, it’s the number one reference for 

news. Most of the news I get only from Hespress. It’s what gives me the true news." Sara, 
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an 18-year-old from Ben Slimane who identifies as Amazigh and studies French at 

Mohammed V credited Hespress with providing news that is not addressed by news 

programs on Moroccan television channels. “On television sometimes there is the news 

that is ordinary, that isn’t very important in my opinion. That’s the reason why I turn to 

the electronic press. Of course the electronic press gets the information that convinces 

us," Sara said. 

Other students scoffed at the mention of Hespress. Hicham, a 26-year-old 

philosophy student at Mohammed V University from Rabat who identifies as Amazigh 

said, "I see only the address and I don’t click on it [laughing]. I mean, because it doesn’t 

have credibility for the news. You find the title, and it’s tempting. When you enter the 

website, I mean, you find the news has no connection [to the title of the article].” 

Amina, a 20-year-old English studies student at Cadi Ayyad University from Tazarin 

who identifies as Amazigh criticized some of the content published on Hespress: 

"Sometimes there are little news stories like rumors, like it’s not worthy of the news.” 

However, Amina does read Hespress herself because, as she says “I always need to see 

what there is in Morocco, what is happening.” 

 

Social Media 

According to the interview subjects, social media plays a huge role in their news media 

consumption habits and those of their friends. The students highlighted the speed and 

ease of sharing information on social media, as well as relative freedom from government 

restrictions on speech as benefits of social media. However, some respondents were quick 

to point out the drawbacks of social media, such a difficulty verifying information. 
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Because news is shared so widely on social media, social media users will 

inadvertently end up seeing the news, even without effort. Samira, a 28-year-old English 

studies student at Mohammed V University from Chefchaouen who identifies as Arab, 

credits Facebook for providing her with all of the information she knows about news and 

current events. "It plays an essential role. If there were no social media websites, I 

wouldn’t know many things. I mean, I don’t watch the news on TV or hear it on the 

radio. Therefore, when I don’t see something on Facebook, I won’t know about anything. 

Facebook is what gives me the news. I originally don’t search for the news; on Facebook 

I find the news by coincidence.” Samira said. 

The lack of censorship on Facebook and other social media platforms appeals to 

young Moroccans seeking news. According to Simo, social media “constitutes a large 

space for young people, especially to spread the news without constraints” because these 

platforms provide “the opportunity to spread the news without censorship. That is the 

opposite of what’s present on the TV channels, especially the government channels that 

select and spread news just for the benefit of [the government]." Nourredine, a 19-year-

old in the English studies program at Moulay Ismail University from Larache who 

identifies as Arab, similarly appreciates the lack of restrictions on information shared on 

social media. "Frankly, I look on Facebook every day but not to look at my messages or 

something. I look at the news, what is happening in Morocco. I mean, social media for 

me is important. I mean, it shows me the situation. It shows me many things that it is not 

possible to show on Moroccan TV,” Nourredine said. 

Some of the students shared reservations about misinformation or the 

manipulation of news on social media. “I mean, maybe it brings you news that is false or 
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bring you the news but they try to add something to it, you understand? Their ideology 

brings you one moment of reality but it brings it to you in the wrong way to give you a 

distorted reality,” Ali said. Ahmed expressed a similar sentiment: "Maybe somehow it 

plays an important role in transmitting the news, but there are people who manipulate the 

transmission of the news. Maybe it is not reliable nor of quality." 

 

Generational Divide 

Interview subjects discussed the differences between themselves and their parents in 

terms of news consumption habits. Overwhelmingly, students said that their parents 

preferred to watch television news and that their parents watch significantly more 

television than they do. Many students’ parents did not have access to education and rely 

on television news because they are unable or uncomfortable reading. There was a noted 

tendency for respondents’ fathers to prefer pan-Arab or French media outlets, like 

Aljazeera or France 24, while their mothers prefer Moroccan television channels. 

Differences in educational opportunities can cause a rift between different 

generations in the household. Loubna, a 21-year-old M.A. candidate in psychology at 

Mohammed V University from Temara who identifies as Arab said, "For me, I have 

[obtained] a certain level of education unlike my parents. For them it’s sufficient that 

they... For example, they see the news on television at the time when it’s mostly national 

[news] or they listen to the radio. For me, I research online not like them." Amina’s 

parents only speak Tachelhit, so when she is at home, she feels the need to translate the 

news for her parents. “They have different habits because they don’t speak Darija. They 
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don’t know Arabic, so they only see the picture and don’t understand its name. I explain 

to them what’s this, what’s this. Like that!" 

 In households where the father has obtained a certain level of education, there 

may exist a gender divide in terms of news preferences, in addition to the differences 

between generations. Rachid, a 20-year-old student in the English studies program at 

Mohammed V University from Sale who identifies as Amazigh explains the difference in 

his parents’ television viewing habits: “It’s Moroccan channels for my mother because 

she is not like my father. I have a father who speaks French very well and watches a lot 

of French media. He watches a lot of France24 and that kind of nonsense." Brahim says 

that his father is the one sparked his interest in pan-Arab media, although his mother has 

her own preferences. "My father is the one motivated me to follow those Arab [news 

channels]. I mean, for example, Al-Jazeera he watches a lot and I sit with him a lot, 

always and I became like an addict. In regards to my mother, she watches the Moroccan 

channels a little. I mean, if it’s [just] my mom she’s going to watch the Moroccan 

channels, but if it’s my father she’s going to sit with him and the Arab channels are 

what’s there,” Brahim said. 
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Chapter 5: Discussion 

 While previous studies, such as that of Bentahila (1983), may lead us to believe 

that in Morocco’s multilingual environment news consumers would seek out specific 

types of news in specific languages, what the data suggests instead is that young 

Moroccans possess a certain flexible news citizenship—they are open to news sources in 

a variety of languages, regardless of news topic. While different language ideologies and 

their supporters do exist in Morocco, whether committed francophones, those in favor of 

full Arabization or Amazigh cultural activists, the “imagined community” of Morocco 

continues despite these linguistic distinctions, which tend to blur for the majority of 

society. In contrast to concerns that new media will result in a fragmentation of the public 

sphere (Dahlberg 2007), the Moroccan case seems to show instead digital news media 

reinforcing an existing unified nation across linguistic difference. 

The popularity of Hespress reinforces this point; the study found no correlation 

between respondents’ stated news language preferences and their tendency to prefer 

Hespress over other news sources. As the fourth most visited website in Morocco, after 

Google, YouTube and Facebook, it is not surprising that Hespress plays such a key role 

in the news media consumption of young Moroccans. The survey responses demonstrate 

just how influential Hespress is—32% of respondents listed it as their favorite news 

source, without mentioning any other website, application or media outlet. Even those 

respondents who indicated that they prefer Moroccan national news in French listed 

Hespress as their preferred news source at a rate of 33%, more than twice the number 

who listed any other single source or combination of sources. The interviews provide 

some context to these results: while all of the students interviewed acknowledge the 
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significance of Hespress and similar websites, those students who value Hespress as a 

key component of their own news media consumption credit the digital news outlet with 

providing Morocco’s “real news,” information that they do not feel they can find 

anywhere else. Respondents seem to turn to foreign news outlets for the same reason—

rather than specifically seeking out a particular language, young Moroccans seem more 

concerned with finding news they view as more credible than that provided by state- and 

political party-run media outlets. 

 The contested role of the vernacular in Moroccan news media reinforces the idea 

that Moroccans as a society have not reached a consensus on the value of one particular 

language over others in the Moroccan linguistic environment. Respondents’ opinions on 

the use of Moroccan Arabic Dialect in the news were anything but united. The answers 

provided by students during the interviews make clear the basic arguments on both sides 

of the question. However, an interesting difference exists between the survey data and the 

interviews; while approximately 49% of survey respondents agree and 40% disagree with 

the idea that Moroccan Arabic is a suitable language for the news, results from the 

interviews are the reverse: approximately 32% of interview subjects agree and 59% 

disagree with the idea that Moroccan Arabic is a suitable language for the news. This 

discrepancy first shows that there is no consensus on the subject. It may also reflect 

differences in the expression of various language ideologies in different contexts. 

Respondents answering questions on a computer or mobile phone tended to support 

Moroccan Arabic use as a news media language; those answering questions face-to-face 

with an interviewer from a foreign country tended to disagree with appropriateness of 

Moroccan Arabic as a news language. The language ideology promoting Standard Arabic 
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is strongly expressed in the postcolonial Moroccan context and may reflect the default 

way of discussing the relationship between Standard Arabic and Moroccan Arabic.  

Despite the variety of languages in the Moroccan multilingual language ecology, 

the Moroccan “imagined community” seems stable, possibly only strengthened by the 

impact of new media technologies. The unifying effects of “print capitalism” reach 

Moroccans across the country and in diaspora communities around the world, without the 

same limits previously imposed by financial resources or geographic accessibility. Rather 

than a fragmented public sphere, digital news media appears to instead allow young 

Moroccans to practice a high degree of flexibility regarding language preferences and 

news consumption choices. In spite of competing language ideologies and the linguistic 

diversity of the population, the notion of the unified Moroccan nation remains robust. 
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Appendix 1: Survey Instrument 
 
The survey instrument was available to respondents in Arabic and French. 
 
Demographic Information: 

 
1.   Gender 

  Female 
  Male 
 
2.   Age 

       years 
 
3.   Which city are you from? Please write:       

If you are from Rabat, which neighborhood does your family live in? 

Please write:         

 
4.   Ethnic Identification 

  Arab 
  Amazigh 
  Both Arab and Amazigh 
  Other (Please Write):         
 
5.   Which language do you consider your native language or mother tongue? 

  Moroccan Arabic (Darija) 
  Modern Standard Arabic (Fusha) 
  Tamazight 
  Tachelhit   
  Tarifit 
  French 
  Spanish 
  English 
  Other (Please write):       
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6.   Which language(s) do you use in your daily life? (Check all that apply) 

  Moroccan Arabic (Darija) 
  Modern Standard Arabic (Fusha) 
  Tamazight 
  Tachelhit   
  Tarifit 
  French 
  Spanish 
  English 
  Other (Please write):       
 
7.   In which academic program are you currently enrolled? 

  BA 
  BS 
  MA 
  MS   
  PhD 
  Other (Please write):       
 
8.   What subject is the focus of your program? Please write:       

 
 

Survey questions: 
 

1.   What is your preferred language for international news? (Please choose one) 

  Moroccan Arabic (Darija) 
  Modern Standard Arabic (Fusha) 
  Tamazight 
  Tachelhit   
  Tarifit 
  French 
  Spanish 
  English 
  Other (Please write):       
  I don’t care about international news 
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2.   What is your preferred language for national news? (Please choose one) 

  Moroccan Arabic (Darija) 
  Modern Standard Arabic (Fusha) 
  Tamazight 
  Tachelhit   
  Tarifit 
  French 
  Spanish 
  English 
  Other (Please write):       
  I don’t care about national news 

 
3.   What is your preferred language for economic or financial news? (Please choose 

one) 

  Moroccan Arabic (Darija) 
  Modern Standard Arabic (Fusha) 
  Tamazight 
  Tachelhit   
  Tarifit 
  French 
  Spanish 
  English 
  Other (Please write):       
  I don’t care about economic or financial news 
 
4.   What is your preferred language for sports news? (Please choose one) 

  Moroccan Arabic (Darija) 
  Modern Standard Arabic (Fusha) 
  Tamazight 
  Tachelhit   
  Tarifit 
  French 
  Spanish 
  English 
  Other (Please write):       
  I don’t care about sports news 
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5.   Where do you get the daily news? (Check all that apply) 

  Newspaper 
  Television 
  Radio 
  Online news source 
  Mobile phone 
  Friends and/family 
  Other (Please write):       
  None, I’m not interested in the daily news 
 
6.   How important is keeping up with the news to you? 

  Very important 
  Somewhat important 
  Neutral 
  Somewhat unimportant 
  Not important at all 
  I don’t know 
 
7.   How often do you watch, read or hear the news? 

  At least once a day 
  Several times a week 
  Weekly 
  Less often 
  Never 
 
8.   Which of the following applications/online platforms do you use to access news? 

(Check all that apply) 

  Facebook 
  Twitter 
  Hespress 
  Hibapress 
  Chouf TV 
  None 
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9.   Do you ever get news alerts sent to you by text, email or app notifications? 

  Yes 
  No 
 
10.   "The Internet" means there's less need for me to buy and read a newspaper 

because it's quicker and cheaper to get the latest news. 

  I strongly agree 
  I agree 
  I disagree 
  I strongly disagree 
  I’m not sure 
 
11.   Moroccan Arabic (Darija) is an appropriate language for the news. 

  I strongly agree 
  I agree 
  I disagree 
  I strongly disagree 
  I’m not sure 

 
 

12.  What is your favorite online source or mobile application for accessing the news? 

Please be specific. 

____________________________________________________________ 
 

13.   How important is your mobile phone/smart phone for you? 

  I strongly agree 
  I agree 
  I disagree 
  I strongly disagree 
  I’m not sure 
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14.  How important is your mobile phone/smart phone for you? 

  Extremely important 
  Very important 
  Important 
  Not important 
  Completely irrelevant 
  I do not own a mobile phone/smart phone 

 
15.  How often do you log onto social media networks like Facebook and Twitter? 

  10 times or more per day 
  5-9 times per day 
  Once or twice per day 
  Once or twice a week 
  Once or twice a month 
  Never 
  I do not use social media networks 

 
16.  How much do you trust the news that you read on social media networks like 

Facebook and Twitter? 

  Completely 
  Very much 
  Moderately 
  Slightly 
  Not at all 
  I do not use social media networks 
 
17.  How much do you trust the news that you read on online news websites? 

  Completely 
  Very much 
  Moderately 
  Slightly 
  Not at all 
  I do not read online news websites 
 
 
 



 64 

18.  How much do you trust the news that you read in newspapers or newsmagazines? 

  Completely 
  Very much 
  Moderately 
  Slightly 
  Not at all 
  I do not read newspapers or newsmagazines 

 
19.  How much do you trust the news that you see on TV news broadcasts? 

  Completely 
  Very much 
  Moderately 
  Slightly 
  Not at all 
  I do not watch TV news broadcasts 
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Appendix 2: Interview Guide 

The interviewer will ask all questions in Moroccan Arabic Dialect unless a participant 
indicates a preference for English. Interviewees will be encouraged to answer in 
whichever language they are most comfortable (ex. Moroccan Arabic Dialect, Modern 
Standard Arabic, French, English, Spanish). It is expected that the majority of 
participants will use a combination of languages. 
 
The interview is semi-structured and the interviewer will respond to the participants’ 
answers with follow-up questions.  
 
Introduction and informed consent script: 
 
Hello, my name is Kelsey Fish and I am an American graduate student at George 
Washington University. I am interested in media and language in Morocco. I would like 
to ask you a few questions about your own news media consumption habits and opinions 
about news media in Morocco, as well as your language preferences. This interview will 
be used in my master’s thesis “Linguistic Pluralism and Digital News Media 
Consumption Habits of Young Moroccans.” 
 
The interview should take no more than five minutes of your time. You must be at least 
18 years old to participate. This interview will remain confidential and I will not ask for 
your name. I will use a voice recorder to record the audio of our interview so that I can 
remember what you say. No images or video will be taken. The audio recording of this 
interview will not be shown to the public and will be used strictly for data analysis. You 
will not receive compensation for your participation. 
 
Please feel free to ask me any questions you have about this interview or my research. I 
will provide you with my contact information if you would like to follow up and learn 
more about the results of this research or if you think of a question for me later. Taking 
part in this interview is voluntary. You are free to end your participation in this interview 
at any time. 
 
Do you consent to participating in this interview? 
 
Interview Questions: 
 
Where are you from? 
 
What is your ethnic background? Is your origin Arab, Amazigh, Sahraoui or something 
else? 
 
Where did you study? Did you study in government-run or private schools? In which 
language did you study? 
 
What languages do you speak with your family at home? 
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What languages do you speak in your daily like, such as in your studies, in your work or 
with your friends? 
 
What is your preferred language for news? Does it differ depending on the type of news 
you’re seeking? 
 
What do you think about the role of Moroccan Arabic Dialect in news media in 
Morocco? Do you think that Moroccan Arabic Dialect is a good language for the news? 
 
Where do you prefer to get your news? Why? 
 
What is your experience with citizen media projects such as Hespress and Hibapress? 
 
What role does social media play in your daily news consumption? 
 
What kind of role do you think social media plays for your friends’ in their daily news 
consumption? 
 
How do your media consumption habits differ from those of your parents? 
 
What do your parents do for work? 
 
How old are you? 


