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Abstract of Thesis

The Design Community

The design industry is very exclusive; to achieve success could take many
years. During this time the emerging designer doesn’t have many options
other than to work under established designers. The objective of this thesis is
to promote emerging industrial designers through the exploration of mobile
retail spaces.

This project proposes the design of a modular display that will populate a
permanent location where young industrial designers can exhibit and sell
their work. This will be a dynamic space where trendy people can go
shopping, leisure place during the day, and a meeting point during the night.
The same modular displays will populate different public points in city
allowing the new designers to showcase and sell their work. The identity of
the modules will relate back to the permanent location branding the
designer’s community.

I believe that if this space is placed within a famous urban spot and comes
part of their urban style, good design could be within reach for the part of

society that it targets.

iv



Table of Contents

DT o [ o7= X 1 01 o 1 iii
ADSTraCt Of ThHESIS ... e iv
Table Of CONTENTS ... ettt e e ns \%
1] o) T 61 = Vi
o == Vo < ix
ThESIS STAtEMIENT ... ettt e e 1
Chapter 1: Methodology — ReSearCh ... ... i 2
DTSy Te | ST A =1 =T o Y 3
1Y/ T To 1 =0 = 1 o 4
CONCEPT BOArd ... 5
DESigN PriNCIPIEs ... 8
Chapter 2: ResearCh ReVIeW . ... e 10
O < 1o 1= 10
Chapter 3: Methodology — Spatial Framework ..........ccoovviiiiiiiiiiiiiiiiinnnns 18
SItE ANAIY SIS .. s 18
Proposal of project feasibility ........oooiiii e 20
O = 20
ANalysis Of BUIAING - .o e 22
Program ANalY SIS . ... 24
STUAY Of @A .o 26
Permanent Location SChemMEs. ... .o e 27
Chapter 4: ReSUITS. ...t 31
Chapter 5: CONCIUSION .. ... e 45
BibliOgra PNy .. 47



Figure 1: Mood Board, REDECA Leal.......uuveeeeeiiiiiiiiiiiiieiccrrereeeee e 4
Figure 2: Concept Board, REDECA Leal....uuueeeeiiiiiiiiiiiiieiiteeeeeeeeee e 5
Figure 3: Beehive concept and ideas, Rebeca Leal........ccccovvvrveeeeeiiiiiiiiiiiiieiecrrreeeeeee, 7
Figure 4: Design Principle sketches, Rebeca Leal ........ccccovviirvevreeiieiiiiiieeieeirveeeeeee, 8
Figure 5: Overview and Plans of MOMaA PST .........oooviiiiiiiiiiiieeeeeeeeeeee e 12
Figure 6: Courtyard of MOME PST.......uvuiiiiiiiiiiieiieiieiiccccirrrereeeeeee e e e e e e e e e s eesaseraeeeeeeees 13
U I R W Y AN F- - [ o N 14
U I R W Y AN F- - [ o S 14
Figure 9: Torpedo Factory Art CENTEN ....uveeeiieiiee et e e e ee e e e e s ee b reerereeees 15
Figure 10: WeWork / Washington, DC. .........ooocueriiiieeeeeiee ettt et 16
FIgUre 11: Hilario IMIEXICO. ...cccieiieeiiiitreeeeeeeee e e e eeeeecrr e rreee e e e e e e e eeeeeessesnsasssaasaeneeees 17
Figure 12: Site Analysis, REDECA LEAI ...uuvveeeeeeiieeiiiiieiicceeeeee e 19
Figure 13: Site Plan of Eastern Market. .......eeeieeeiieiieiiiiiiiieeeeeeeeeeeee e 22
Figure 14: Basement Plan of Eastern Market.........cooooveeeviirereeeiiiiieeeee e, 23
Figure 15: First Floor Plan of Eastern Market.........cooooeeeevniirereeeiiieieee e, 23
Figure 16: Second Floor Plan of Eastern Market. .......ccccovviivereeeeieiieeeeeeiie e, 24
Figure 17: Pie chart of sq. ft. designated to each area........ccccceeeeeveeeiieeiieiiciiccireeeeeee, 26

List of Figures

vi



Figure 18:

Figure 19:

Figure 20:

Figure 21:

Figure 22:

Figure 23:

Figure 24:

Figure 25:

Figure 26:

Figure 27:

Figure 28:

Figure 29:

Figure 30:

Figure 31:

Figure 32:

Figure 33:

Figure 34:

Figure 35:

Scheme 1 First and Second FIOOr Plan........oviviieeinieiiiiiiieee et eeees 27

Scheme 2 First and Second FIOOr Plan........cviviieeunieiiiiiiieee e eeees 28

Scheme 3 First and Second FIOOr Plan........eviviieeieieiieiiiieee e eeees 28

Module Sketches and SChemMEs 1-3...ccuuuiiiiiiiiiieeeeeeeieee et eeeeeee e eeeeanns 30

1Yo Yo [T TR a0 b= L= (=TT 31

1Y oo T TR a0 b= L= (=TT 32

Module: Materiality. ..ccccvvereeeiieiieeieeeee e eeeee e ee e 33

Permanent LOCation- Site Plan. ...coivveieeeeieeieiiiiieee et eeeteeiee e eeeeeae e eeeennns 34

Permanent LOCation- Site Plan. ...ccuvveeeeeeieeieiiiiiiee ettt eeetteiee e eeeetae e eeeennns 35

Perm. Location- Basement, First Floor Plan and Section B...............ccccevveeeee. 35

Perm. LOCation-SECLION A. ...ooeeieie ettt et e e e e eaanas 36

Perm. Location- Diagram of Areas First Floor and Basement...............c......... 36

Perm. Location- Diagram of Circ. First Floor and Basement.................ceeeee... 37

RILaa] o Yol =] oV Mo Tot- 1 o o TSN 38

Temporary Location-GeOorgetOWN. ....ccuuuiii it e et e e e e eeaa 38

Temporary Location-The Mall in DC.......ccoccevuiiirrieeeeiieeeeeeeee e 39

Temporary LOCatioN-AllY. ......uueiiieiieiieeieeirreeeeeeeee e 39

Permanent Location: Secondary ENtrance. .......ccceeeeeeeeeiieiieeiieicccccnnrneeeeeeeen. 40

vii



Figure 36:

Figure 37:

Figure 38:

Figure 39:

Figure 40:

Figure 41:

Figure 42:

Figure 43:

Permanent Location:

Permanent Location:

Permanent Location:

Permanent Location:

Permanent Location:

Permanent Location:

Permanent Location:

Permanent Location:

Office FUINITUIE Ar€a. ..covvveeeeiiiieiieeeeeeeeiieeeeeeeeieneeeens 40

Office Furniture Area. .......cccceeveeeieeenieeeeeee e 41
View from inside the workshop. ......cccccceeiiiiiiiiiiiinnnns 41
Lighting FiXtures Area. ........cccceveeveccrvnrreeeeeeeeeeeeeeeeeenn 42
Inside the Lighting Fixtures Area........cccovvveeeeeeeieeeeennnn. 42
Side view of the Lighting Fixtures Area...........ccvvvveeeee.. 43
Overview of the Eastern Market..........ccccovevieenennen. 43
Overview of the Eastern Market.........ccccccvevieeniennen. 44

viii



Preface

This thesis began with the idea of local design and DC’s multicultural identity.
The original intention was to reflect DC’s identity through local design. By
facilitating the definition of the community’s identity through the eye of the
designer. Designers often take inspiration from their surroundings; this might
be nature, social issues, experiences and community’s ideas. Their finish
product is therefore a reflection of their community, local design.

The initial idea also explored social spaces that echo DC’s lifestyle, such as
urban parks, cultural spaces and retail corridors. Additionally, an inquiry for
this project was finding out how urban areas trigger commerce, hanging out
spaces and artsy meeting points.

As research developed around this topic, the need became clear. Inside the
designer’s community a sector is being neglected, the emerging designers.
This user is different from the rest of the designers, and struggles with
different issues than the rest of the community. The emerging designer is
often forced by circumstances to delay the launch of their individual career as
a designer. The circumstances may be that they lack the knowledge on
everything that involves creating and managing their own product like
branding, marketing, administration, networking for investors, patents, and
legal procedures. Another important obstacle is the cost of the start up

phase: machinery, workspace, materials, retail space, stock, employees, etc.

ix



More issues came up with this new user; How can architecture and interior
design encourage society to value one of a kind design? How can design

promote design?



Thesis Statement

On the way to recognition, designers stumble upon multiple obstacles. To
overcome these obstacles they should work as a team. Inspired by how the
beehive community pollinates the flowers on their surroundings, designers

have to spread their work throughout their community to be noticed.



Chapter 1: Methodology — Research

The emerging artists or designers are defined as a “those who have recently
completed formal education in art or design, are no longer in formal
education or a formal career structure, and are engaged in building up their
own practice of the arts™

The path that normally follows this emerging designer is that upon
graduation he seeks employment in a recognized firm and continues to rise
in his workplace. Occasionally freelancing but mainly depending on their work
in the company. Some of these designers would venture to create their own
brand after several years of gained experience and accumulated investment
for the project. The professional designer or artist career really takes off
when he has the freedom to make decisions about the project. This is difficult
to accomplish while working within a company.

With the information obtained in the interview with the CEO of Hilario Mexico,
Franco Velazquez, it was possible to identify the current issues that the
emerging designer has to deal with. He explained that the designer who
decides to start his own brand has to invest a lot of time, effort, energy and
money in creating his collection for the next season. During this period, the
designer has little time to arrange the administrative aspects that this

entails, and usually does not have the knowledge.

! Mason, Helen, and Lyn Robinson. "The Information-Related Behaviour of Emerging
Artists and Designers." Journal of Documentation 67.1 (2011): 159-80. Web.
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On the article “The Information-Related Behaviour of Emerging Artists and
Designers”, Mason found that “careers guidance from universities and
colleges is often not very effective in guiding emerging artists”?>. And that
only some of the emerging designers “rely on contacts with buyers, rather
than galleries, in dealing with marketing and career guidance”>.

To commercialize the product, the new designer faces an aspect of his career
that he had little or no education. The universities focus primarily on design
theory; knowledge about the creation and management of the company is
omitted in many cases.

Another obstacle presented is the lack of networking. This is a very important

point, because it is through this that buyers, investors and the media are

obtained, opening doors to more opportunities.

Design strategy

This thesis is a proposal to resolve the conflict explained previously. In order
to promote the emerging designer, this thesis proposes the design of a
permanent space where the new designer can showcase his product and sell

it. And temporary installations that will have the same function but with the

2 Mason, Helen, and Lyn Robinson. "The Information-Related Behaviour of Emerging
Artists and Designers." Journal of Documentation 67.1 (2011): 159-80. Web.
3 Mason, Helen, and Lyn Robinson. "The Information-Related Behaviour of Emerging
Artists and Designers." Journal of Documentation 67.1 (2011): 159-80. Web.
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capability to be installed in different points of the city providing a broader
reach for the designer.

To achieve this, the design of the space needs to attract clients, investors
and other designers. It is also necessary that the interior design of the
permanent and temporary spaces portray the identity of the design
community. It is through this iconic design that the consumers will relate the

temporary spaces to the main permanent space.

Mood Board

Figure 1: Mood Board, Rebeca Leal



The idea began with the interest of promoting local design from DC. Given
that DC is a multicultural city, local design is difficult to define. But artists
and designers are inspired by their context. They are influenced by political
events, social trends, their daily life and nature around them. That is why we
can say that the designer is a spokesman for what happens around him, and
his final design will always be the synthesis of these experiences. Therefore,
the final product is local design emphasized by the location picked by the

artist. These ideas are graphically shown in Figure 1.

Concept Board

Figure 2: Concept Board, Rebeca Leal



The inspiration for this project came from the bees. See Figure 2. The honey
produced by bees has a very particular flavor and color; it depends on from
which flower they extract the nectar. Honeycomb shape, size and appearance
depend on the local bee kind. This idea is similar to what is explained in the
Mood board. It's interesting how in the bee’s community there is a special
communication, and teamwork. The way the honeycomb function is in
relation to synergy. The efforts and achievements of each bee are maximized
when they work all together. This same idea of synergy was applied to solve
the obstacles faced by the emerging designer. Having a community of young
designers sharing a workspace, and a retail store will not only reduce costs
but it will produce feedback and a team environment, even though each of
them is working on their collection. On the other hand, it is easier to attract
the public by the variety of designers showcasing their work in one single
space than each of them having their own store and trying to pull as many
costumers. Here in this last point is where the idea of designers working in

synergy will result in a more efficient way to reach recognition.

CONCEPT Synergy // Collaborative Work
— Structure // Economy

BEEHIVE Circulation // Identity

o) e &

Figure 3: Beehive concept and ideas, Rebeca Leal




4Another part of the concept that was a source of inspiration for the project
was the journey that bees make to pollinate flowers. Likewise, the idea of a
design platform cannot remain static. It is necessary that part of this
exhibition have the ability to be mobile, with the capacity to be installed in
different locations of the city. The idea of a small pavilion traveling around
town with samples of products that can be found in the "beehive" will the
extent of the emerging designers.

To make this infrastructure practical, it was based on the principles of the cell
structure. When analyzing the characteristics of the beehive architecture, the
following considerations took place: the mobile framework needs to function
as a mobile display, and as an identifier element that always relates to the
main platform. This point is very important, because the identification seal
will help promote networking and gain recognition. The mobile framework
also needs to be stackable in order to function properly as a temporary
pavilion. These concept ideas will also repeat inside the design platform in

order to create a relationship between the two.

4 Source: «Honeycomb cell 3d rot». Publicado bajo la licencia CC BY-SA 3.0
via Wikimedia Commons -
https://commons.wikimedia.org/wiki/File:Honeycomb_cell _3d_rot.png#/med
ia/File:Honeycomb_cell_3d_rot.png.

«Honeycomb 3d rot» de Create from Image:Honeycomb_3d.png by rotating
90. By William M. Connolley from original by User:Iseeaboar.
https://commons.wikimedia.org/wiki/File:Honeycomb_3d_rot.png#/media/Fil
e:Honeycomb_3d_rot.png
http://thisivyhouse.tumblr.com/post/77700640787/youngeyesignite-
gahhhhhhhh-i-really-just-need



Design Principles

VIEWS

PROPORTION & SCALE

ADJACENCY

COLLABORATION

]

Figure 4: Design Principle sketches, Rebeca Leal®

In the analysis of design principles | seek to exploit: the views, proportion,

scale, adjacency and collaboration. These principals are based on the

5 Source: http://www.resistantbees.com/zelle_s.html
http://gustos-personales.blogspot.com/2014/08/lo-que-quizas-no-sabe-de-

las-abejas.html
Ching, Francis C. K. 2007. Architecture. form, space, and order. 3rd Edition

ed.John Wiley & Sons, Inc.



structure of the hive, and diagrams found in "Architecture. Form, Space, and
Order ".

When designing a retail space interesting views can be provoked by playing
with the angles of the walls, like the cells of bees. See Figure 4. This also can
be achieved by creating inclined planes on the ceilings. The proportion and
the scale are 5:10, where approximately 10 cells every 5 cm. The adjacency
that exists in the honeycomb can be applied in the design to lead and
moderate the interaction between users. As the collaboration is affected by
the arrangement of the areas in the workshops it is important to create an

accommodation that facilitates communication between designers.



Chapter 2: Research Review

Case Studies

The following case studies were the basis to create a program for the design
community. Each of the cases have different approaches of how they support
the emerging artists and designers, so it is interesting how the final program
takes ideas from each of them.

i. MoMA PS1 / Queens, New York. US

ii. LARVA-Laboratory of Variety of Arts / Guadalajara, Jalisco.

Mexico
iii. Torpedo Factory Art Center / Alexandria, VA. US
iv. WeWork / Washington, DC.

V. Hilario / Guanajuato, Guanajuato. Mexico

The museum MoMA PS1 located in Queens, New York. US is an exhibition
space rather than a collecting institution, MOMA PS1 devotes its energy and
resources to displaying the most experimental art in the world. A catalyst
and an advocate for new ideas, discourses, and trends in contemporary art,
MoMA PS1 actively pursues emerging artists, new genres, and adventurous
new work by recognized artists in an effort to support innovation in
contemporary art. Exhibitions at MOMA PS1 include artists' retrospectives,

site-specific installations, historical surveys, arts from across the United

10



States and the world, and a full schedule of music and performance

programming.
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MoMAPS1

i 7] ik
= y

Figure 5: Overview and Plans of MoMa PS1°

6 http://andrewbermanarchitect.com/projects/moma_ps1_south_galleries

12



Figure 6: Courtyard of MoMa PS1’

LARVA-Laboratory of Variety of Arts located in Guadalajara, Jalisco. Mexico is
an art laboratory where potential artists and cultural promoters are
conceived through workshops, conferences, concerts, music clinics, lectures
and exhibitions. Promotes alternative art in all its forms: music, performance,
experimental film and plastic. This space hosts a program called BAZART.
This program has established itself as the best platform for independent
fashion and design in Guadalajara, gathering in each event (often
bimonthly), the most prominent designers and emerging local and national

artists who they exhibit and offer their creations directly to consumers.

7 http://momapsl.org/yap/view/3 http://www.archdaily.com/249746/wendy-
opens-at-moma-
pslhwkn/?utm_source=feedburner&utm_medium=feed&utm_campaign=Fee
d:+ArchDaily+(ArchDaily)

13



Figure 7: LARVA Bazart®

Figure 8: LARVA Bazart®

8 Source: http://amapolacultura.com/urban-art-m-o-s/

"LARVA / S2 Arquitectura SC + Luis Aldrete Arquitectos™ 23 ene 2012.
ArchDaily México. Accedido el 18 Dic 2015. http://www.archdaily.mx/mx/02-
132871/larva-s2-arquitectura-luis-alderete-arquitectos
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The Torpedo Factory Art Center located in Alexandria, VA. US is home to over
165 professional artists who work, exhibit, and sell their art. Drawing over
half a million visitors a year, the Torpedo Factory Art Center attracts artists
from across the region and around the world. It stands as a stellar example
of how the arts can revitalize a community and serves as a prototype for
visual arts facilities throughout the world. Artwork can be in a wide variety of
media including painting, ceramics, photography, jewelry, stained glass,

fiber, printmaking, and sculpture.

Figure 9: Torpedo Factory Art Center®®

9 Source: http://www.minube.com.mx/rincon/cafe-benito-sala-juarez-
a3631074

Ohttp://www.torpedofactory.org/board_member_public/MAI%20Report.pdf

15



WeWork located in Washington, DC. US “is a company that sublets office
space, taking care of many of the time-consuming hassles involved in self-
employment” (Rice 2015). They help promote networking by creating events
where all the professionals that share the space can get to know each other
and collaborate. The common spaces go from formal to informal areas. They
include kitchen, equipped conference rooms, furnished informal workspaces
that inspire. The amenities vary depending on the location and they can be:
play room with Xbox consoles, meditation rooms, pool tables to bocce ball

courts, and even karaoke rooms, etc.

Figure 10: WeWork / Washington, DC.**

Hilario Orgullo: Moda:Actitud located in Guanajuato, Guanajuato. Mexico “Is

the initiative that introduces the most remarkable talents, entrepreneurs and

11 Source: https://www.wework.com/locations/washington-d-c/crystal-city
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creative people of the fashion industry in Guanajuato, who strive to make a
dream become reality every day. The initiative was created with the main
objective of sharing, promoting, potentiate and link outfit designs accessories
and footwear fashion industry, proudly generated in our state, to a state,
national and international level” (Velazquez n.d.).They have a permanent
showroom, kitchen / bar, conference rooms and terrace. It is not a space to
work, but a space to promote, advice, manage and create a brand for

freelancers and entrepreneurs.

Figure 11: Hilario Mexico.*?

12 Source: http://www.mademoiselleclaire.com/moda/hilariocdmx2015/
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Chapter 3: Methodology — Spatial Framework

For the purpose of this thesis, two different kinds of location were taken to
consideration: permanent and temporary. The permanent location will be
occupied by the design platform where the consulting services, storage, main
retail and workshops will take place. The module, which will exhibit and retail
a sample of the designs found on the platform will be set in temporary
locations, the module has the possibility to be placed in different parts of the
city, the space needs to be indoors or covered. Examples of these locations

are malls, public covered areas, office spaces, etc.

Site Analysis

Capitol Hill was selected for the location of the permanent building, more
specifically: the Eastern Market building located on Pennsylvania Ave SE &
7th St SE is well located in the middle gathering points such as cool bars and
restaurants from 8th St SE. The area is very hipster and artsy; the Capitol
Hill Arts Workshop is near too.

Capitol Hill area is a point for restaurants and bars especially on 8th St SE, it
is an inviting place to hang out and very close to the metro station. It is also
the area where the Eastern Market is located and a flea market next to it.
During the weekends the flea market attracts many people that attend to see
and buy art, furniture, and crafts. Local music bands may also play at the

market.

18



TRANSPORTATION

BARS

FLEA MARKET

ENTERTAINMENT

RESTAURANTS

SHAKESPEARE THEATRE
COMPANY

CAPITOL HILL ARTS
WORKSHOP THE FRIDGE DC

Figure 12: Site Analysis, Rebeca Leal *

13 http://davidcolemanphoto.photoshelter.com/image?& bqG=4& bgH=eJzzL
VESKM80zfBMrowljsyuTC4ySqwstjSNyMy2MjKzMjQwWAGEg6RNVEuUxs65pYXJJal

Kftml1liUnVgiBhaMd_RzsQWxQ4Ndg.19XWxDQRryc7yNPc2cfLILLATiIHZ1DbItTE
4uSMwDpOCND&GI_ID=

http://www.everytrail.com/view_picture.php?picture_id=5455770

19



Proposal of project feasibility

The scope of the project is directed to young artists and designers, mostly
emerging ones. The location of the ideal site needed to be a place that is
next to student-oriented areas, like schools and universities, places to spend
time idly that are also part of the night life of the city such as bars and
restaurants, shops and music venues. The results of the research showed
that locations that are part of popular young areas are more likely to bring
the public in by curiosity in the beginning and later because they embrace
the space. It is important for the location to be within reach public
transportation. The Eastern Market is a large building, which gives flexibility
to the project; this street space will serve as exhibit space for the framework

proposed above that will provide identity to the design platform.

User

This Desigh Community is designed specifically for the industrial designer.
This field of study covers furniture, lighting, object design, electronics, toys
and more. The scale of the product may vary, but for this project it will be
limited to small and medium scale products.

The industrial designer needs the following to develop his own brand:

http://www.yelp.com/biz_photos/capitol-hill-arts-workshop-
washington?select=03F8RCO6FN8rhhkJQmF7Qw
Shakespeare Theater Company, Google street view.

The Fridge DC, Google inside view.

20



1. Workshop

2. Office Space

3. Exhibit Space

4. Retail Space

5. Counseling on: branding, marketing and administration.
The user of this project is the emerging designer, which means that this
person just graduated, has little or no experience in the work field. These
facts are important because they show the limit of information the user has
in the fields of branding, marketing and administration. And more so, the
lack of presence in the work world, that limits the probability to find investors
to work towards creating a new brand, and the connections needed to grow
professionally. In order to support this emerging designer, the platform
proposed in this thesis needs to provide the environment and physical space

to have proper meetings with potential clients and investors.

21



Analysis of building

The plans of the Eastern Market building are shown next in the figures
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7TH STREET, SE

8 0 816 32 NORM

Siewre
DC OFFICE OF PROPERTY MANAGEMENT EASTERN MARKET SITE PLAN

225 7TH STREET SE, WASHINGTON, DC
29 SEPTEMBER 2008

Figure 13: Site Plan of Eastern Market.*

14 Source: Eastern Market.
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DC OFFICE OF PROPERTY MANAGEMENT EASTE RN MARKET BASEMENT

225 7TH STREET SE, WASHINGTON, DC
29 SEPTEMBER 2008

Figure 14: Basement Plan of Eastern Market.*

Figure 15: First Floor Plan of Eastern Market.*®

15 Source: Eastern Market.
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DC OFFICE OF PROPERTY MANAGEMENT EASTE RN MARKET SECOND FLOOR

225 7TH STREET SE, WASHINGTON, DC
29 SEPTEMBER 2008

Figure 16: Second Floor Plan of Eastern Market.*’

Program Analysis

The program for this project was developed from the information collected
from the case studies.
1. Architectural program: the program was defined as a result of the

analysis of the user needs.

Public
e  Showroom

o Display

16 Source: Eastern Market.
17 Source: Eastern Market.
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o Point of sale
* Mobile framework
0 Urban furniture
o Display furniture
* Platform (Common Space)

0 Dynamic open space

Private
Workshops
0 3d printer and plotter workshop (for display)
0 Limited millwork workshop
* Administration offices
0 Manager office
0 Counseling office

e Conference room

Service
 Bathrooms
« Storage
0 Workshop
0 Showroom

e Mechanical room

25



Study of areas

The square footage dedicated to each space has its bases on the case
studies’ sq. ft. The area of each space was tailored to the needs of this

project, which will fulfill the user’s needs. See figure 17.

» Service and Mechanics
* Administration

» Conference

*  Workshop

e Exhibit

e Common Space

Figure 17: Pie chart of sq. ft. designated to each area.
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Permanent Location Schemes

The following three schemes explore the principles of design explained

previously: Views, Proportion and Scale, Adjacency and Collaboration.

Figure 18: Scheme 1 First and Second Floor Plan.

27



Figure 19: Scheme 2 First and Second Floor Plan..

Figure 20: Scheme 3 First and Second Floor Plan.
28



Temporary Location Schemes
The same design principles explored in the permanent location (Eastern
Market Building) were applied when designing the modules for the temporary
location. The following sketches show initial ideas of joints and assembling
systems for the mobile framework. When designing the module that will
populate the permanent and temporary location different systems were
explored. The objective of this module was to be mobile, temporary and
flexible to allow the designer to install it in different locations around DC. The

third option was the selected. See Figure 22.

29



MODEL ANALYSIS
JOINTS DETAILS

OPTION 1

PANELS POLES

OPTION 2

OPTION 3

:

Figure 21: Module Sketches and Schemes 1-3.
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Chapter 4: Results

The design of this thesis begins with a small-scale design: the Module. The
purpose of this module is to inhabit the permanent location (the Eastern
Market) and the temporary locations that will be determined by the
designers. Two types of panels form the Module: triangular and rectangular.
The triangular panel is to be installed as wall, and the rectangular panel is to
be installed as floor, ceiling or shelf. To put together the panels there are
different kinds of joints that allow the module to have multiple
configurations, which lets the designer customize it according to his design
and style (See figure 24). There are also open and closed panels that can be
used as ceiling allowing light to come into the display or blocking it. See

figure 23.

MODULE 2

Figure 22: Module Small Scale.
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JOINTS

e W amatbus;

i/ =hw

PANELS

Figure 23: Module Small Scale.

An important aspect of this thesis is to provide the designer with tools to
promote his brand. The Module can be built in different ways according to the
needs of the designer, but it also has the option of choosing the materiality
of each panel. The panels are made out of wood and the finish could be
natural, metallic of acrylic. The figures 22 and 24 show some of the materials

and examples of possible configurations for the model.
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MATERIALITY

WOOD METAL 3D TEXTURES

MODULE 1 MODULE 2 MODULE 3

Figure 24: Module: Materiality.

The finish module is installed inside the Eastern Market shaping the identity
of the Design Community. Inside this location several configurations of the
same module are to be display to show the designers the possibilities of this
tool. In this permanent location the will go through a path that takes him to
different installations and workshops. The circulation allows to create
different views of the module while capturing the attention of the customer,
making him explore the building and stay a moment in each location rather
than going through the exhibit space at a fast pace. The original access to
the Eastern Market was cancelled and transformed into a workshop that can

be seen from the street and from the inside of the building as well, this way
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the designer becomes part of the exhibit of the place. A new main access
was created that allows the flow of circulation to be more efficient with the
space, and a second entry on the end of the building to allow quick access
from the courtyard, which will be used also for exhibit (See figures 25
through 30). The designer will be able to buy the modules and install them in
different points of the city as temporary shops.

The Eastern Market is the place where the emerging designers can have
counseling in matters related to administration, branding and marketing of
their personal brand. This place will also provide of adequate spaces to have
meetings with investors. The previous activities are part of the private
section of the building. The public section will display and sell products from
the members of this community (See figures 35 through 43). The building
includes two workshops for 3d printers and a few other machines that will be
accessible for the designers. These workshops are placed next to the retail
space to function as displays of their work; the customer will be able to

engage with the author of the product they are buying. See figure 35.

[ I

Figure 25: Permanent Location- Site Plan.
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Figure 26: Permanent Location- Site Plan.
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Figure 27: Perm. Location- Basement, First Floor Plan and Section B.
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Figure 28: Perm. Location- Section A.

Figure 29: Perm. Location- Diagram of Areas First Floor and Basement.
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Figure 30: Perm. Location- Diagram of Circ. First Floor and Basement.

The module has the option to be attached next to each other and make a
customized configuration. It has the ability to adapt to different size spaces
such as a mall, an office space or a covered outdoor space. The figure 34
shows an option of on configuration set up in an empty office space. The

module is display in a wireframe view to the different parts of the module.
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TEMPORARY // OFFICE SPACE

Figure 31: Temporary Location.

Figure 32: Temporary Location-Georgetown.
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Figure 33: Temporary Location-The Mall in DC.

Figure 34: Temporary Location-Alley.
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Figure 35: Permanent Location: Secondary Entrance.

Figure 36: Permanent Location: Office Furniture Area.
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Figure 37: Permanent Location: Office Furniture Area.

Figure 38: Permanent Location: View from inside the workshop.
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Figure 39: Permanent Location: Lighting Fixtures Area.

Figure 40: Permanent Location: Inside the Lighting Fixtures Area.
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Figure 41: Permanent Location: Side view of the Lighting Fixtures Area.

Figure 42: Permanent Location: Overview of the Eastern Market.
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Figure 43: Permanent Location: Overview of the Eastern Market.
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Chapter 5: Conclusion

The findings of this research on emerging designer, the problems facing this
particular designer, needs and paths, are graphically shown in the schemes.
The above are derived from the study that was done in the case studies, and
the target | wanted to attack.

The emerging designer is a different user from the established designer; he
has very specific needs and other disadvantages. The objective of this thesis
is to place the emerging designer in an advantageous position, where he can
exploit his strengths and creativity. Where he can sell his products, start his
own business, and train professionally in a more dynamic way. Venturing to
start his own brand, with the necessary advice and tools to create his
projects plus the feedback from colleagues, he will learn faster about the
requirements needed for the success of the brand.

The conventional way, will take him to the same place but spending more
time designing for someone in a higher ranking, seeing only one aspect of
the company at a time. The synergy that is produced by gathering several
designers on the same stage produces a more concentrated feedback and
active collaboration, so the result will be boosted. The working model of a
hive explains perfectly this theory.

The proposed architectural program was defined from the case studies,
customizing it to a specific user, and partial and equitably focused on: trade

and exhibition areas, way of life and workshops. The reason that is not
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focused on one aspect more than the other is that the results of the research
showed that goals change when focusing on a single area.

The goal of this thesis is to place the emerging designer in a position
accessible to the public, giving notoriety, preparing and contributing the

necessary tools to become independent in a short period of time.
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